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THE FUTURE OF NEWS
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Gen Z's embrace of visual,
verbal and viral media

BY CHRS GENTILVISO AND DEB AIKAT

Remember when news wis sepa-
rated out by medium? Readers read
the newspaper. Viewers watched tele-
vision. Listeners turned on the redio.

Medin in the 215t century adopts
no swch singularity. The desire to
read a story, see a place or hear a
voice comées tepether simultaneosusly
online.

As technology integrates owr media
experiences, Generation £ or “post-
millennials” — people barm in 1997
of later — provide critical insight into
the changing naiure of news. From
Aug Tto 10, hundreds gathered in
Toronto for the 102nd annual confer-
ence of the Association for Education
in Joumalism and Mass Communi-
cation (AEIMC), a nonprofit, educa-
tional association of journalism and
media educators, students and media
professionals.

The conference theme was “[nvest-

ing irt our Futures,” and for the media,

that includes a better understanding
of sur youngest adults’ consumption
hahits, We presented our research

— a metu-analvtical review of 20 key
studies published between 20017 and
201% — on how post-millennials’ em-
brace of visual, verbal and viral media
i reshaping the news for people of all
BEES.

Unlike baby boemers, Generation
X, and even some millennials, stud-
bes show Generation £ reads less and
watches or listens maore. A 2018 re-
port by Brodeur Panners found halt
of post-millennials picked YouTube
as thedr preferred platform. That same
vear, a Business Insider survey of
104 Ceem Zers found 6 in 10 chose so-
cial media as their place to conswme
MEWS.

Far post-millennials, technology is
mnate. They seek room to seli-tailor
their media experience by contribut-
ing content and interacting with oth-

ers. For exsample, successful upstan
newsletters like the5Skimm share tips
o1 how to live smarter — an offer-
ing that fuels engagement. Seeing the
gronwth of such lifestyle content, The
Mew York Times now has o “Smarter
Living" section and newslatter.

Mo matter how fresh or established
the news autlet is, its value stems from
content that encourages everyond o
join the conversation. The journey
starts with a pitch of "What's right for
vou? " [t's a departure froon gatekeep-
ing: “This is what the jourmalist thinks
is right for you o know.”

Consumers’ power Lo CUstom-

e thedr news is encapsulated by an
online exchanpe of personal values.
Thanks to secizl media, posi-millen-
nials are more politically active than
any agther peneration. At the ripe age
of 13, teens can open accounis an
Facebook, Twitter, Snapchat and You-
Tube (with 4 parent’s permission] and
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CAMILLE, GASTON

Grim reminder for Virginia business owners

is month marks sip-
nificant anniversares o

two of the mast notable

starms ever to hit the com-
maomwealth of Virginia. On
Monday, it will have heen M)
vears since Hurricane Camille
tirst knocked on Virginia's
doorstep. The deadly Category
5 hurricane killed 153 people
and cansed an inflation-ad-
pusted 2477 million wornh of
damape in the state alone.

Three and a half decades
Later, Gaston — which ham-
mered central Virginia as a
tropical storm before being re-
classified as a Categary | hur-

ricane — dropped neardy a
foat of rain in some areas and
left mech of Richmond under
‘ water. Inter-
state 95 and

S mare than 1210
local roads had
% i he closed
". _ because ni_
Robert M. flash fnoding.

Bradshaw Jr. At beast 1 (K
————  residents were
forced from

their homes and several build-
ings in the dowmtown area
were condemned.

Even now, 15 vears later,
many Richmond businesses

are still feeling the linger-
ing effects of Gaston. YWhat's
meare froubling is that many of
those husinesses are no lomper
around.

According to FEMA, an es-
timated 4% of businesses
do ot renpen after a natural
dizaster, with an additional
25%, Failing within the folbow-
ing year. Wo business, large ar
small, s immune to these dan-
gers. Even storms in nearby lo-
calities or disasters that ecour
in other states can disrupt
manufrciuring, supply chains
o communications that local
businesses rely upon to serve

Camille: A special report

Read about the people who
survived the stormeand haw they
are doing now, in today's paper.
Soction S

their customers and generate
TEVEILLE.

For these reasons, it's vitally
importent that business own-
ers take the necessary precal-
tions so that they don't find
themselves in the 65% of busi-
nesses that close their doors
because of the effects of natu-
ral disasters, like hurricanes.
The Virginia State Corporation
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SPANBERGER

Jeff E. Schapiro

|schapirefTimesDispatchocom

A little luck
could go
a long way

A{uuple weekends ago,
Ahigail Spanberger ap-
peared at a fumsdraiser

in Richmond’s Westover Hills
for Cehazale Hashmi, a Virginia
Senate candidate whose dis-
trict overlaps with hers and
wiose opponent in the Demeo-
cratic primary was backed by
Spanberger.

This weekend. the frosh con-
gresswoman panned a doop-boy
at the western Henrico County
headguarters of bocal and leg-
islative candidates, several of
whom won in 2017, as she did
in 2018, on an anti-Trump wave
that, Democrats hope, crests
againin 200149,

Showing up counts a lot in
prolitics.

And Spanberger has been
highly visible, not just in the Re-
publican rural counties of the
Jth District, which previously
elected a Democrat in 1968 —
one of the conservative, (ld
South strain who often alipned
with the GOP.

Spanberger is amang 31
Democrats elected Last vear to
the L5 House of Bepresenta-
tives from Trump-carried dis-
tricts and whose survival next
yvear will decide continued Dem-
ocratic conirol.

5o, Spanberper — and Re-
publicans would tell you this is
clever by half — tailors her mes-
sape accordingly, hanging back
on impeschment and not mak-
ing an endorsement — for now
— finr hiet party’s presidential
nomination,

Put another way: She is par-
tisan where votes are plentiful;
nonpartisan where they are not.

And that's OK with many vo-
ers in those parts of the Tth Dis-
trict that, arithmetically, matter
maost: the increasingly blue sub-
divisions af western Henrico
and northwestern Chesterfield
Caoumiy.

In Henrico, Spanberger's ma-
pority over a two-term Repub-
lican incumbent, Diave Brat,

a Tramp imitator, was 20,400
voies. Her advantage in Chester-
field: 10,000,

A Republican challenger nesxt
year woald have to take back
meany of those votes,

That's not easily done in
Henrico and Chesterfield il
viou're on a ticket led by Donald
Trump, whao in 2006 lest the for-
mer and barely won the latter
wihile sweeping the Tth District's
thinly populated rural expanse.

Plus — and this is a reminder
i never underestimate luck in
pislitics — Republican prospects
for the Spanberger seat have
complications separate from an
unpopular president.

Trump already has cost the
GO its majority in the state’s
congressional delegation. He
could do the same ar the state
Capitol, where a bew seats each
in the House of Delegates and
state Senate stand between Ke-
publicans and oblivion,

The only announced candi-
cdlate against Spanberger, Tina
Ramirez, as an unknown, is not
considered much of a threat, de-
spite early hacking by national
Republicans.

“or some possthle candidanes,
reshlems are near term. Sioh-
an Dunnavant of Henrico and

Glen Sturtevant of Chesterfield
kave to hold Senate seats in
blue-trending districes.

For others, there are image
headeches. Pistol-packing Sen.
Amanda Chase of Chesterfield
gnt cross — and crosswise —
with an African American po-
lice officer. Sen. Bryce Reeves of
Spntsylvania County is seen as a
guy-hasher, having called atten-
tion to Democratic Sen. Adam
Ebbin's sexual orientation dur-
ing an MRA town hall,

Del. Wick Preitas of Culpeper
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LEAVING THE GOP

Voters don't have to
settle for binary choice

GRAND RAPIDS, Mich.

I: is difficult to discourage and
impossible to manage Justin
Amash because he, unusual

amiong politicians, does not

want much and wants nothing
nordinately. He would like to
win i sixth term as congress-
mean from this
culturally distine-
tive slice of the

Mlidwest.

He does not,
hutrwrenvier, want
it enough to re-
min in today's
Republican Party,
which he has left
because that neighborhood has
become hlighted.

Amash, 39, a founding mem-
ber of the House Freedom
Caucus, also has left that once-
admirable fection because he
does niot define freedom as it
niovw does, as devotion to the
45th president.

He is running as an indepen-
dent, which might accomplish
twnn admirahle things: [t might
demonstrate that voters need
nok invariably settle for a ster-
e binary choice. And it mighi
complicate Donald Tromp's
task of again winning Michi-
gan’s 16 electoral votes, which
her dliid in 2016 by just .2 per-
centage point.

With a city named Holland

and a collepe named for [ohn
Calvin, western Michigan's cul-
ture reflects its seftlement by
Duatch Americans, who set about
vindicating hMax Weber's con-
nection betwesn the *Protestant
ethic” and the “spirit of capital-
ism,” & spirit imcubated in 1 7th-
and 18th-century Amsterdim.
Distinguished Michigan deni-
ens of Duich descent have in-
cluded Peter D Vries, America’s
wittiest novelist.

Local Christian schonols
drummed into Amash and
ather young sinners fear of a
particular moral Eriling: pride.
His ane-word description of
his constituwents — “modest” —
sUfrEests an aversion to vanity,
vulgarity and ostentation that
has an obwious perinence to the
leader of Amash's former party.
Amash compares western Mich-
ipanders — culurally, not theo-
topically — to Mormons,

Trump carried 16 states by
larger margins than he carried
Utah, and won only 51.6% in
Amash's district, which tradi-
tionally has been the epicenter
of Michigan Bepublicanism.

1 think."” Amash says dryly,
“the Trump people are con-
founded by this area,” where
Trump held his final 2006 ralhy.

A few hours after Amash de-
clared his independence from
the husk of the RBepublican

Party, he marched in several
Independence Doy parades
wihere V1 got an overwhelmingly
positive feeling.” This might in-
dicate increased negative feel-
ngs abaout Trump, who carried
Mlichigan by just 10,704 votes
oant of 4, 79 284,

In Amash's single term in
the state legislature, hi cast the
only “na” vote on more than 70
measures. [n 2013, he had the
ELmption to wote RERinst rea-
thorizing the Vielence Against
Women Act for no better reason
than that there was o reason
for it, and it was inimical vo fed-
eralism: It "created new federal
crimes to mirmor crimes already
on the books in every state.” His
avergge margin of victory in four
re-election contests bas heen
15.1 percentage paints,

Amash, the son of a Pales-
tinian refugee win arrived in
wizstern hichigan in 1956, is
philosophically unlike Grand
Rapids' most famous son, whose
philosophic interests were bew
and did not include Amash’s fa-
vorite Austrian economists (Voo
Mizes, Hayek).

Amash, however, shares Ger-
ald Ford's devotion to the idea,
i not thee actuality, of Congress,
Ford's pipe, loud sport coats,
decency and legislative serious-
ness validote a famaous judg-
meent: “The past is a foreign
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County has difficuloy with de-
tails, He is running as & write-
in because he serewed up a
hasic responsibility bor anin-
cumbent: getting on the hallot.

Del. John MoGuire of Hen-
rico, as a freshman. might be
e green for Washington.

For Tth District Demaocrats,
their first priority is Spanberg-
er's re-glection to a second
term. [t could he a cakewalk
after that. In 2022, the district
will have been redrawn, pos-
sibly friendlier to a Democrat.

Re-election is a task that
demands Spanberger, who al-
reacly has raised more than 51
rvillicyn for 2020, finesse her
views o Trommp.

She does not want to rile
the wrong people: right-wing
Republicans committed to
Trump, and independents
— Republican-leaning until
Trump — whi believe vot-
ers, ot Congress, should kick
him out.

That means for Demao-
crats, on the sensitive topic of
dumpding Trump, there are &
bot of winks and grins.

THE AZA0EIATED BRELS
Rep. Ablgall Spanberger, D-Va.,
runs in a Trump-won district
with a wink and a grin.

Spanberger, over coffes in
downtown Richmond hefore
dushing o Nottoway County,
the rural southermn terminus
of the Tth District, makes
clear she is no fan of Trump.

But on the question of im-
peachument, she shades her
answers. Spanberger said
she is more interested in the
House doing its job; that is,
continuing its investigation an
possible presidential crimes.

Before she can say whether
Trump should be remowved,
“Iwant to know the tacts and
evidence,” said Spanberger,
whir, with fellow Virgin-
ians Elaine Luria and Jenni-
fer Wexton, was amaong 137
Democrats who voted spgainst

a July measure to impeach
the president.

Wink, grin.

And Spanberper is simi-
larly circumspect on whether
Trump is a racist.

Wink, grin.

Del Schuylber VanValken-
barg, one of those Democrats
who e years ago rode hos-
tility to Trump to what was a
Republican House seat, has
been walking his Henrico dis-
trict this summer.

VanValkenburg said voters
are telling him their concermns
are the kitchen-tahle varety,
nat the threatened consti-
tutignal crisis over Trump's
condLee.

“I just don't get the sense
that’s where the average voter
in the Tth is,” VanValkenburg
said, “They want someone
who's gond at their job, fo-
cuses on health care, schonls
... somepne who's working,
trying to find consensus, if
pioszibale.”

Wink, grin,

Contact Jeff E Schapiro at {804 ) 645
BI or jechapiroftimesdispatch.
coimrL Listen tohis podcast, Capitol
Chat, on Richmond.com. Follow limon
Farebaok ard Twitter, @RTDSchapin.

Usten i his analysis 8:65 2 Friday
an VP Mews, B89 FM
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Commizsion’s Bureau of In-
suramce sent owt a reminder
eirlier this mornth for buesi-
ness owners o plan now for
disasters, and | urge bocal
business owners to take that
message to heart.

Throughout my career in
the insurance industry, T've
found that a great number
of individuals and business
owners don't alvways under-
stand what s included in
their policy and. more im-
portanty, what is not. In the
event of a claim. these un-
knowns can lead to tens of
thousands of dollars in out-
of-piacket expenses, or worse,
closing a business's doars for
goid.

For example, standard poli-
cies do not cover the dam-
ape typically associated with
hurricanes and other nane-
ral disasters, such as= flood-
g [t"s vitally important that
all Virginians, but especially
business owners, regularly
review thelr insurance poli-
cies and make adjustments,
as needed.

For most businesses, espe-
cially those in high-risk areas
such as coastal regions or
flood 2ones, it's o pood idea to
consider business interrup-

tinn insurenee, which covers
the loss of income that your
business might lose following
a disaster. The 50C also rec-
ommends considering sepa-
rate autaanabile insurance
policies, since standard basi-
ness insurance covers anly
redl property.

Say, beefore & named storm s
hovering over our heads and
threatening Virginia, there
are 4 fiew things vou can do
t make sure your business is
prepared.

The most important is to
take the time to sit down and
thoroughly evaluate wour
husiness pnd its needs with
VOMIr insurance agent. Deter-

mine whether vour business
is located in an area that is
at an especially high risk of
natural disasters. Develop a
detatled plan on what you will
di if & storm hits vour area.
Ensure that your documents
are stored in a safe place and
that all electronic records are
backed up on a regular basis,
To put it simply, be pre-
pared. After all, it could be the
difference hetween being in
that 65% or seeing your busi-
ness prosper for many years
to come.
Robert M. Bradshaw Ir. is president and
CEQ of Trusted Choice independent

Insurarce Aperis of Virginia Contact
firn at rbradshaw Dlavcom.

THE RESOCMTED PRESS
Tropical Storm Gaston in 2004 keft behind scores of water-
logped cars caked in masd in Richmond's Shockos Bottom.

countty: They do things difter-
ently there.”

Presently, Congress is rarely
a legislative, let alone a delib-
erative, body. Two years ago,
wihen Republicans controlled
the House, a Republican con-
gressman detended a com-
mittee chairman accused of
excessive subservience to the
president by saying: “You've gt
i keep in mind who he works
for. He works for the president.
He answers to the president.”
Pathetic.

Becauwse congressional lead-
ers live in terror of spontane-
ity among the led, hearings
designed to generate public-
ity are tightly scripted, which
s why, Amash =ays, such hear-
ngs are “an elaborate form of
performance art” and membsers
“atten ook as though they are
asking questions they dio not
understand.”

Conpressional leaders’ stern
message to potentially unman-

THE A5 BEUTED PRESS
Brep. Justin Amash of Michigan listened to committes debate during a
congressional hearing in June.

apeahle membsers is to pipe
cown and "live to fight [for
spending restraing, entitbement
reform, open House processes,
etc.| another day.” Amash's
campaign alogan should he:
"Wt for someone whio is as
disgusted with Congress as you
are.”

The Likertarian Party might
ask Amash to take his — actu-
ally, it's the Founders' —1mes-
sape to the nation as the party's
presidential nominee. He does
not seek this — he has thres
voung children — but doses
niot surmmarily spurm the idea
of affering temperate vobers a
chaice of samething other than
a choice bebween bossy progres-
sivisim and populist Caesarism,
Or he could hecome the first
non-Republican the Gramd Rap-
ils area has sent to Congress
since 1974,

Cortact George Willat

peorpewibEwashpost com.
£ 2038, ‘Washingban Post Writers Growp

GenZ
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start to debate,

Post-millennials also have
niche digital outlets to address is-
sues such as race, class and gen-
der. Platforms such as The Root,
The Marshall Froject and Refin-
ery2% provide a sharper lens than
some forms of generalist, main-
stream media As Generation £
comes of age, these are examples
of how the media is a motivator
o et involved in public policy
EmsLes.

As aresult, Generation £'s de-
sire for & specialized news diet
has journalists rethinking bow to
position their coverage. A 2018
study by Lymn Schofield Clark
of the University of Denver and
Regina Marchi of Rutpers [ni-
versity found interpersonal con-
nectivity on social media helps
high school students foster voice
and collective identity within
their neighborhoods.

While communmnities still have
newspapers, radio and television,
new media veniires support-
ing this viskon are on the rise, like
Chicago’s City Bureau. The non-
prafit collaborative unites jour-
nalists and the public to share
skills, information and resources
on topics of concern.

Take voting righis. In 1964,
The Mew York Times visited
Southermn cities to assess compli-
ance with the Civil Rights Act.
The verbal component was in-
person interviews. The visuals
were cartoeons reflecting view-
pints and 4 map. The viral ele-
ment was missing.

Im 2014, that's no longer an
msue onkine, Projects like Pro-
Publica’s Electionland feature
interactive, cross-chanmel tools
theat track troubles at the palls
through user participation such
as text messages, WhatsApp and
& Facehook pape.

Connective journalism prac-
tices — the merging of thou-
sands of voices and identities
in one shared digital sphere
— help news outlets build rap-
port in minuetes with sources or
subscribsers, But the new land-
scape is rife with risks, led by
misinformation,

Post-millennials enjoy sensory
pournalism that engages their
eyes and ears. As technology ad-
vanoes into new territony such as
virtual reality, Brodeur Partners
found nearly half of millennials
and paost-mitllennials prefer news
meedia with augmented elements,
versus 20% of haby boomers,

Artificial capabilities are tilting
news in unexplored directions,
The consistency of daily news-
PAPEDS O eVENINE NEWsCLsTs is
challenged by the public's visual,
verbal and viral sharing inon-de-
mand settings.

Cwver the past decade, we've

earned “mews" on Twitter can
b just pne remark or an appear-
ance by an influencer. Back in
the spring, ° Lake (Okeechobes”
was trending because of a visit
o Florida by President Donald
Trump. Forty years ago, & news
stary on the president’s trip
wioubd have been reasonable on
Page Al of a newspaper, or an
1l pm. newscast.

But in late Tuly, another trend-
ingr topic was “the war over bone-
in and boneless wings wages
on.” “5o, which side are you on?”
asked the Twitter forum. The
ease of digital information is not
exclusive o journalism or news.
Original reporting is intermwined
with life updates and casual
conversations.

Ceneration & is pushing media
purveyors in all forms to guickly
capture its attention, regardless
of medium. 1t lives in an 8-sec-
ond world, specking on news hits
across sell-selected devices and
platforms.

Leparcy companies are re-
spanding with new ideas such
as Bloomberg’s TicToc, & Twit-
ter-ceniric streaming network.
"MBC Mightly Mews" found a
place on YouTube, where rather
than waiting for the “up next
at G:30 p.m.” proma, consum-
ers stop, start, skip and add
COMITIENTE.

Mewspapers are not only in
print. The New York Times re-
cently waded into TV with “The
Weekly." a half-hour documen-
tary series on FX and Hulu (an
on-demand option]. The vertal,
visual and viral are embraced in
thiz investigative reporting series.

Whin big nevws breaks, from
the death of feffrey Epstein to
the Hong Kong protests, head-
limes onwashingtonpost.com (a
NEwWspaper], npr.ory (@ radio sta-
tion} and cnn.com {a television
station) ook markedby similar.
But while some readers stay loyal
i long-standing sources, athers
are prane to volatile, polarized
views of the same evenis. “News”
can come from anyone, includ-
ing unknown saurces ar fake
aCcounts.

The general public is news’
mast formidahle competitor.
Ifwoe can't grasp future awdi-
ences' embrace of visual, ver-
bal and virel medis, consumers
can — and will — create their
own nebworks, with or without
truth. That's why we, as media
professinnals, must keep paying
attentinn,

Chris Gantilvizo is the associate opinians
editor at the Richrmond Tires-Dispatch
and a 2019 graduate of the UNC School of
Mediy and Joamalism residential master's

program inChapel Hill ML, Contact him at
cgendibi o timesdispatch.ocom.

Cisth Adkat (s an associate professor af the
UKL Schaal of Media and dsumalism in
Chuagee] Bl1 WL, and co-author of the 2019
book "Agendamelding: News, social media
audiEnces and chvic community” Contact
him at daiuncedu.



