
Marketing, Branding and Teaming 
This article was produced by Zack Miller. An award winning marketing pioneer 

who will rock the stage at VAMACon 2019 talking about marketing, branding and 
teaming. If teaming is a word! 

 
 
When you think of the word brand. What do you think it is? Go ahead, I will wait.  
 
Maybe you thought a brand was a logo or a color scheme, the mission statement 
or a tagline. Maybe a brand has those things tied to it, but I want you to think 
deeper. A brand is, how someone perceives you. Period. End of story. The 
colors, the logo, the commercials, sure they matter; but at the crux of the 
issue; how are you perceived, what people think you do, how they feel when they 
see your company, consume your content, you name it?  What do they think? 
 
You want to be memorable, right? That’s why you want your brand to be 
positively affected by your customers and prospects. Let’s not focus on 
everyone, simply those who you deem fit. This is important, because not 
everyone is your customer yet all too often we try to please the many instead of 
the few.   
 
Fun Fact. We see over 5,000 different advertisements a day. If you want to be 
one of the 5,000 that stands out, you must do something to gains one's attention. 
And that doesn’t have to be obnoxious. 
 
When you think of the Golden Arches (aka McDonald’s) what do you think? How 
are they perceived? Now, when you think of a chicken dressed as a cow (aka 
Chik-fil-A) what do you think? Both sell very similar items; a sandwich, fries and a 
drink, yet the stigma or brand behind both is drastically different.  
 
It can also be as simple as returning a call quickly. If you ever hear someone say, 
“Hey thanks for returning my call so quickly”, this is you standing out. Often 
times, people are frustrated with the norm and if you can find ways to be different 
and allow your brand to show off who you are because of it you will succeed.  
 
Recently, I was stuck. I wanted to create a fun book trailer for my new book, 
Anomaly, but I couldn't’ think of something creative to do. While talking with a 
friend (relationships matter) he said I should interview myself. (Light bulb 
moment) It was brilliant, the creative juices continued to flow as I thought of 
different ways to do something so simple. Over 100 million books have been 
written, and a lot of those books have press releases and a trailer attempting to 
get readers excited about their releases. The problem, all of them blend together 
and look the same. I had to stand out. https://youtu.be/zUYvTUUmmTI I had to 
create a campaign that didn't blend in with the crowd. 
 
If your team loves coming to work everyday, guess what? It is contagious and 



your customers will see it. It starts with caring. If you care about those around 
you; teammates, customers, prospects, etc and build genuine long-term 
relationships with them. You will win. Too often, however, we neglect 
communication, we neglect the creation of relationships, which means the 
experiences those around us are lackluster. Do you even know what your 
teammates significant others name is or their kids. How about what they want to 
do in life. If you can't answer simple questions about your teammates, you likely 
need to rethink how you are communicating with them. Care.  
 
The better someone feels around you, the better chance they have to love the 
experience. This is all branding. The experience, the feelings, the stories. THEY 
ALL MATTER.  
 
At VAMACon, I will walk you through:  
 
1. Branding 101 
2. Storytelling like a WWE Superstar 
3. What content should you create  
4. If you asked someone what you did, would they correctly answer it? Using 

keywords correctly throughout your campaigns 
5. How to create the most amazing relationships with teammates, customers and 

everyone in between. 
 
Hope to see you at VAMACON! 
 
 
	


