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WHY ADVERTISE? 
+  The American Society for Healthcare Human Resources Administration 

(ASHHRA) of the American Hospital Association (AHA) is the nation’s only 

membership organization dedicated to meeting the professional needs of 

Human Resources (HR) leaders in the health care industry.

+  ASHHRA leads the way for members to become more effective, valued and 

credible leaders in health care HR.

OUR MEMBERS
ASHHRA members work in a variety of areas, including:

77% 
of our members 

work in a  
hospital setting

Members’ operating 
budgets range  

from $1M to more 
than $1B

Manager 

14%

18%
$1B+

6%
$751M-$1B

6%
$501M-$750M

12%
$301M-$500M

15%
$101M-$300M

12%
$51M-$100M

7%
$31M-$50M

6%
$21M-$30M

10%
$11M-$20M

8%
$1M-$10M

VP 

13%

Executive 

7%Supervisor 

1%

Consultant 

5%
nt

Associate 

2%
Associate

2%

HR or Administrative Assistant 

3% Other 

7%

Director 

47%

Employee Relations 72%

HR Generalist 68%

Employment/Recruitment 60%

Compensation 59%

Benefits 55%

Training/Development 48%

Workforce Planning 48%

Organizational Development 45%

EEO/Affirmative Action 38%

Health/Safety/Security 37%

Communications 36%

Labor Relations 35%

Employee Assistance Programs 29%

Legal 27%

HRIS/Research 24%

Other 8%

International HRM 4%
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Published quarterly as a print and digital publication, HR Pulse serves 

as the industry resource for health care HR professionals, informing and 

educating readers through a broad range of relevant industry topics. HR Pulse engages 

readers with cutting-edge issues in health care HR, best practices, case studies, impactful 

interviews and organizational messages. In addition, members access and utilize each 

issue of HR Pulse to study for the Certified in Healthcare Human Resources (CHHR) exam. 

The magazine’s extensive article base and diverse topics provide a sound way for test-

takers to prepare for the CHHR exam.

Your message in HR Pulse reaches current and future directors and vice presidents 
who are responsible for making HR decisions on behalf of their organizations.

Readers Include:
+ Chief Human Resource Officers
+ Vice Presidents/Directors of Human Resources
+ Directors/Managers of Recruitment
+ Assistant Directors of Human Resources
+ Human Resource Specialists

Readership Statistics (based on a recent ASHHRA media survey)

Readers have purchased products and services in the following areas:

+ Education/Training + Health and Wellness
+ Recruitment Advertising + Seminars
+ Background Checks + Performance Management
+ Consulting + Dental/Vision/Health Insurance

CHHR) exam.

way for test-

presidents 
ations.

3 out of 5 readers prefer purchasing products from companies 
that advertise in ASHHRA media.

ASHHRA Members 
Consider 

HR Pulse 
The Most Valuable 
Member Benefit
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Extend your print advertising investment 
with the unique benefits of digital media.
HR Pulse is available in a fully interactive digital magazine. Our digital edition is mobile 
responsive and HTML-optimized, providing readers with an exceptional user experience 
across all devices. The digital magazine lets you:

• Include ads on an HTML5 and mobile responsive platform
• Link to the landing page of your choice, generating 

an immediate response from customers
• Maintain your ad presence on the digital issue for readers 

to reference at any time

F O R M AT S  AVA I L A B L E  T O  R E A D E R S :

• Reading view (default): The HTML-based view of our magazine, optimized for all 
devices. Scrolling articles automatically adjust for comfortable reading

• Page view: The digital replica of the print magazine. Flip through this digital 
book in either a 1 or 2-page format. Determine your preferred zoom setting for an 
optimal experience.

Important Note: Readers can choose the experience best suited to their needs at any 
time by clicking on “Page View” or “Reading View” in the toolbar!

Mobile & 
Desktop 
Responsive HTML 
Reading View

Display Ad Package 1 | $1,825
Includes Leaderboard and Top TOC Mobile Banner.

Display Ad Package 2 | $1,825
Includes Rectangle and 2nd TOC Mobile Banner.

In-Magazine Digital Options (HTML reading view)

These standalone ad options are placed between article pages on the HTML 
reading view of the digital magazine and are visible on all device types.

Adaptive Ad (HTML5) | $1,550
This mobile responsive ad option gives you the freedom to include text, images, 
hyperlinks and video across a variety of devices. Full design must be provided by 
the advertiser at this time.

Video (page view) & Video Sponsorship | $1,825
The video sponsorship option displays a video, 50-70 words of summary 
content and a hyperlink to deliver your message to target audiences.

Digital Insert
Your message appears as an image-based insert in between key articles.

• Large Insert | $1,325

• Medium Insert | $1,225

1  Leaderboard (all views)

 The leaderboard ad appears on-screen in both the reading view and page 
view of the digital magazine.

2  Rectangle (all views)

 The rectangle ad is on the table of contents, appearing on-screen for all pages 
of the reading view and page view.

 TOC Mobile Banners (HTML reading view)

 The TOC mobile banner appears in the table of contents, onscreen to the right 
of the digital publication on desktop and clickable on mobile in the reading 
view. The top TOC mobile banner will appear after the 1st article, and 
subsequent banners show every 3 articles.

 3  Top TOC Mobile Banner 4  2nd TOC Mobile Banner

      3rd TOC Banner | $825

Naylor charges a $50 artwork surcharge for artwork creation or changes. This additional fee will 
appear on your final invoice if the artwork submitted is not publishing ready. 

For the latest online specs, please visit www.naylor.com/onlinespecs
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Position your company as a thought leader and solution provider in the industry! 

By including your thought leadership piece in HR Pulse magazine, or the 

ASHHRA Annual Membership Directory & Resource Guide, you can educate 

ASHHRA members regarding the benefits of using a product or service similar 

to what you provide, while also improving the credibility of your company with 

HR professionals in the health care industry.

Draw attention to a recent research study, infographic, white paper or 

in-depth blog post by publishing in our publications.

Below are the guiding principles for your thought leadership piece.
+ Content should be educational in nature and solution-based, geared to solving a common problem or need an HR 

professional would experience. The educational content should not promote the company’s product or service but rather 

communicate best practices that would allow HR professionals to be more effective and efficient in their roles.

+  Content should include practical, useful information in which the HR professional would find value, and should be 

independent of the particular editorial advertiser. The overall message and tone should not be promotional in nature.

+ Separately from the educational content, editorial advertisers are encouraged to also include information about their 

company, testimonials and other helpful resources, but these mentions should be separate from the main messaging.

+ ASHHRA reserves the right to edit or alter content or deny the ad as it deems necessary to meet the above requirements 

and provide maximum value for its members.

+ Content must identify company and state that it’s an advertisement.

Sponsorship Opportunities 1x

  Two Page Spread  
May include one full page of editorial and one full-page ad

$5,099.50

  One Page   
Includes one full page of editorial

$3,529.50

THOUGHT LEADERSHIP 
& CONTENT MARKETING 
OPPORTUNITIES

ANNUAL MEMBERSHIP 
DIRECTORY & 

RESOURCE GUIDE 
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When each print edition of HR Pulse magazine is distributed, an email is sent to all ASHHRA 
members and subscribers making them aware that the digital edition is available for viewing.

Enjoy the benefits of a targeted email blast:
+ Delivers your message directly to the inbox of 1,880+ directors and 

vice presidents who are responsible for making HR decisions on 
behalf of their organizations

+ Directs visitors to the landing page of your choice to facilitate 
the purchasing process

+ Frequently forwarded to others for additional exposure
+ Cross-promoted in other ASHHRA publications and 

communications pieces
+ Archives are accessible for unlimited online viewing

SPONSORED DIGITAL  
EDITION EBLAST

Exclusive Ad Space
eBlast Sponsor (640 x 100 pixels)
+ Only one spot available – NO ROTATION

+ Located at the top of the email blast

$1,025 per issue

$3,475 - 4 issues (Full Year) 

For complete online specs, please visit 
www.naylor.com/onlinespecs

Naylor charges a $50 artwork surcharge for artwork creation or changes. This additional fee 
will appear on your final invoice if the artwork submitted is not publishing ready.
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As the official magazine for ASHHRA members, HR Pulse serves as the industry resource for health care HR professionals, informing and 
educating readers through a broad range of relevant industry topics. HR Pulse is a valuable member resource that ASHHRA members 
have come to rely on. Every feature article is categorized into five different topics that correspond with the ASHHRA HR (Leader) Model, 
including HR Delivery; Healthcare Business Knowledge, People Strategies, Community Citizenship, and Personal Leadership, to help 
readers better navigate each issue and feature topics.

From cover to cover, HR Pulse engages readers with information about emerging issues and news in health care. Articles can be 
written by you and/or your clients. To learn more, visit www.ashhra.org/publications. Click here to learn more.

Issue Theme

Spring
Jan. 2019 
delivery

• Workforce planning with educational, corporate 
and/or organizational partners.

• Information on community engagement on social 
determinants of care I.e., housing, food, etc.

• Example or case study on your organizations 
development and growth of Health care careers.

• Health Care HR Week.

Summer
May 2019 
delivery

• Technology that has improved productivity/
efficiency within an organization.

• Case Study that has transformed an organization 
using metrics and benchmarking data.- Learning 
session speaker article 

• Featured exhibitors 

Issue Theme

Fall
Aug. 2019 
delivery

B O N U S 
D I S T R I B U T I O N : 
ASHHRA 
55th Annual 
Conference & 
Exposition

• Meeting the challenge of regulatory compliance.

• Training HR professionals on the financial aspect of health 
care human resources. 

• Improvement of community health care based on equity of 
care model.

Winter
Nov. 2019 
delivery

• Accolades given to an individual/organization that has 
demonstrated the mission and vision of their organization.

• Improved community score fostered through collaboration 
within the organization.

• HR’s role in encouraging learning and self-growth by 
providing opportunities.

+ ASHHRA First Word: Each issue, the ASHHRA president will address the membership to discuss the most 
timely and relevant issues that pertain to health care HR professionals.

+ From ASHHRA: This letter delivers the latest messaging from ASHHRA, organizational initiatives, 
events and resources. 

+ HR Leader Impact: Here an ASHHRA member is profiled and interviewed regarding their start in the health 
care HR field, the challenges they’ve faced and overcome, strategies for success and how ASHHRA has 
helped them grow their professional careers.

+ Pursuing CHHR: This new regular column will profile an individual Certified in Healthcare Human Resources 
(CHHR) and talk through their decision making, how they prepared for the exam and how they expect the 
designation to impact their career.

+ Career Corner: Features articles written by seasoned HR executives that touch upon career lessons and  
HR-development topics that will appeal to those at the early stage of their career.

+ Leadership Lessons: Features articles contributed by HR leaders, including ASHHRA leaders, where 
they’ll discuss the latest trends in HR leadership, and commentary on what it takes to be a true leader in 
health care HR.

2019 CONTENT 
PLANNER
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In every issue...
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This Annual Membership Directory & Resource Guide, a “who’s 
who” in health care, is designed as a networking tool and purchasing 
guide. The HR yellow pages section is formatted by category and 
company name for easy reference. These comprehensive listings 
give members the information they need to do business with your 
company. As an official ASHHRA publication, members know 
they can confidently select the quality products and services 
featured within the pages of the Annual Membership Directory & 
Resource Guide. Be sure your company is listed!

ANNUAL MEMBERSHIP 
DIRECTORY & 
RESOURCE GUIDE 

2 of 3 of members 
reference the directory as 

many as 10 times over a 

12-month period. 

After seeing an 
advertisement in the 
directory:

3 out of 5 readers 
visited the advertising 
company’s  
website.

More than  
half of the readers passed 
the information to someone 
else.

D i r e c t o r y  o f  H e a l t h c a r e  H u m a n  R e s o u r c e s  C o n s u l t a n t s

C o n s u l t a n t s b y  C a t e g o r y  o f  E x p e r t i s e
L E G A L  S E R V I C E S
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132 American Society for Healthcare Human Resources Administration

D i r e c t o r y  o f  H e a l t h c a r e  H u m a n  R e s o u r c e s  C o n s u l t a n t s

C o n s u l t a n t s b y  C a t e g o r y  o f  E x p e r t i s e
O R G A N I Z A T I O N A L  D E V E L O P M E N T

C
O
N
S
U
LTA

N
T
S

2010  Membership Directory 133

R E C O G N I T I O N / A W A R D SH U M A N  R E S O U R C E  C O N S U L T I N G  S E R V I C E S

RECOGNITION/
AWARDS

Ghirardelli Chocolate Company
1111 139th Ave
San Leandro, CA 94578
(510) 772-7829 / Fax: (925) 284-1706
abrading@ghirardelli.lindt.com
www.ghirardelli.com

As America’s longest operating chocolate 
manufacturer, Ghirardelli has established its 
position as America’s premium chocolate 
company for over 155 years. We hand-select 
the world’s finest cocoa beans and use only 
the purest ingredients for our award-winning 
distinctively intense chocolate. Ghirardelli 
specializes in event and meeting favors, 
personal and corporate gifts. Ideal for on the 
spot recognition, birthday and service 
anniversary gifts. A welcome treat for nurse’s 
and volunteer’s week. A classic gift for 
foundation recognition.

Regal Entertainment Group Corporate 
Box Office
c/o CBO Fulfillment 7132 Regal Lane
Knoxville, TN 37918
(800) 784-8477
corporateboxoffice@regalcinemas.com
www.corporateboxoffice.com

Regal Entertainment Group’s Corporate Box 
Office is the largest movie ticket program in 
the nation! With over 6700 screens at over 540 
theatres in 39 states Regal Entertainment 
Group is the largest and most geographically 
diverse theatre circuit in the United States. 
Corporate Box Office offers discount movie 
tickets, gift cards, and other gift packages. 
These products are good at any Regal 
Cinemas, United Artists, or Edwards Theatre 
location. Our products are perfect for gifts, 
perks, resale, rewards, and incentives.

Universal Background Screening
7720 N 16th Street, Suite 200
Phoenix, AZ 85020
(877) 263-8033 / Fax: (602) 337-3065
info@universalbackground.com
www.universalbackground.com

Universal Background Screening is a leading 
provider of employment background checks, 
drug testing, employment physical exams, and 
compliance management solutions. 
Background screening services include 
criminal record checks, Joint Commission 
compliant primary source verifications, 
FACIS, OIG, GSA and additional healthcare 
searches, annual re-screening, and 
professional license/certification and MVR 
management. Universal’s innovative solutions 
help clients enhance security, reduce liability, 
and improve productivity and cost savings in 
the candidate selection and hiring process. 
Learn more at 
www.universalbackground.com.

Vericon Resources
3550 Engineering Drive, Suite 225
Norcross, GA 30092
(770) 457-9922 / Fax: (770) 457-5006
800-795-3784
sales@vericon.com
www.vericon.com

Vericon is a global, WBENC-certified 
company providing pre-employment 
background screening services to corporations 
who understand the importance of mitigating 
risk in their hiring process. Since 1988, 
Vericon has been a leader in the background 
screening industry. We were one of the first 
companies to develop and own its technology 
infrastructure with a foundation for easily 
customizing software applications for its 
clients. Our customer service and expertise is 
unsurpassed!

PERFORMANCE 
MANAGMENT

HealthcareSource
400 TradeCenter, Suite 3900
Woburn, MA 01801
(781) 368-1033
Toll Free: 1-800-869-5200
solutions@healthcaresource.com
www.healthcaresource.com

With more than 1,000 hospital customers, 
HealthcareSource is the leader in talent 
management for the healthcare industry. 
Through its software-as-a-service solutions, 
HealthcareSource helps hospitals acquire, 
develop, and retain the best workforce 
possible in order to maximize the quality and 
efficiency of patient care. The company’s 
talent management solutions include 
performance management, onboarding, 
applicant tracking, and a leading healthcare 
job board. HealthcareSource focuses 
exclusively on healthcare and consistently 
earns high marks for client satisfaction and 
retention.

PRE-EMPLOYMENT 
SCREENING/
TESTING

Research Services LLC
124 Simsbury Road Building 1
Avon, CT 06001
(860) 678-0066 / Fax: (860) 678-0077
gpappell@researchservicesllc.com

Research Services LLC specializes in
providing a wide variety of accurate 
background information to a nationwide client 
base. RSI conducts discreet, confidential 
background checks and maintains strict 
adherence to all pursuant federal regulations. 
The information we supply can help to 
minimize the risks our clients face. Our 
research assistants have a variety of public 
and private resources available at their 
disposal to uncover information like 
educational & employment history, social 
security verification or past.

ORGANIZATIONAL 
DEVELOPMENT

Center for Creative Leadership
One Leadership Place
Greensboro, NC 27410
(336) 286-4496 / Fax: (336) 288-3999
gaineyl@ccl.org
www.ccl.org

As a recognized pioneer and innovator in 
leadership development, the Center for 
Creative Leadership (CCL®) has experience 
working with more than 7,000 individuals 
from 800 healthcare organizations. By 
researching the needs of healthcare providers, 
we provide comprehensive leadership 
strategies, cutting edge development programs 
and support resources for a wide range of 
individual and organizational challenges. 
When it comes to helping healthcare 
companies meet today’s leadership 
challenges, we’re really making the rounds. 
Phone: 336-545-2810. 
Web: www.ccl.org/health.

IRI Consultants
440 East Congress, Suite 400
Detroit, MI 48226
(313) 965-0350 / Fax: (313) 965-7545
jtrivisonno@iriconsultants.com
www.iriconsultants.com

IRI Consultants helps healthcare 
organizations implement best practices to 
improve employee satisfaction, enhance 
workplace performance, and implement 
effective communication strategies. Founded 
in 1979, we have three practice areas: 
organization effectiveness, labor and 
employee relations, and corporate 
communications. We employ a systematic 
approach to improving organizational 
performance with the diverse knowledge and 
skills of our experienced HR executives, 
industrial and organizational psychologists, 
business executives, corporate 
communications experts, technical specialists, 
researchers, and analysts. Other Offices: 
Sarasota, FL (313) 965-0350, ext.622; 
Albuquerque (313) 965-0350, ext.633.

LEGAL SERVICES

McDonough Holland & Allen PC
500 Capitol Mall, 18th Floor
Sacramento, CA 95814
(916) 444-3900 / Fax: (916) 444-8334
mhalaw@mhalaw.com
www.mhalaw.com

Primary Contact: Susan L. Schoenig, 
Shareholder McDonough Holland & Allen PC 
is a multi-service law firm with 90 attorneys 
serving clients in industries ranging from 
health care to real estate and construction. 
Our Employment Practice Group provides 
advice and litigation counsel to employers—
including health care organizations and 
providers—on all matters of labor and 
employment law. We offer unique counsel on 
workplace wellness programs and structuring 
effective health benefits strategies that are 
compliant with the law. Our Health Care 
Practice Group merges experience in 
managed care contracting, payer-provider 
disputes, benefits, operations, regulatory 
compliance, and finance, as well as business, 
construction, and real estate. Contact: John 
C.J. Barnes, Esq. Shareholder

JOB SITES
healthcarejobstore.com
4521 PGA Blvd.
Palm Beach Gardens, FL 33418
(561) 630-5201
www.healthcarejobstore.com

Since 1995 the Health Care Job Store has 
been providing Employers & Recruitment 
Firms the opportunity to reach thousands of 
healthcare jobs seekers to fill their open job 
positions. As the internet’s first Healthcare job 
network, the Health Care Job Store now 
includes over 800+ Healthcare Job Sites 
creating the #1 internet destination for 
healthcare job seekers nationwide. These 
include every job title, industry specific and 
location including RegisteredNurseJobs.com, 
LPNJobs.com, SocialWorkjobs.com, 
HMOjobs.com, Californiahospitaljobs.com, 
Floridanursejobs.com.

LABOR RELATIONS
IRI Consultants
440 East Congress, Suite 400
Detroit, MI 48226
(313) 965-0350 / Fax: (313) 965-7545
jtrivisonno@iriconsultants.com
www.iriconsultants.com

IRI Consultants helps healthcare 
organizations implement best practices to 
improve employee satisfaction, enhance 
workplace performance, and implement 
effective communication strategies.Founded in
1979, we have three practice areas: 
organization effectiveness, labor and 
employee relations, and corporate 
communications. We employ a systematic 
approach to improving organizational 
performance with the diverse knowledge and 
skills of our experienced HR executives, 
industrial and organizational psychologists, 
business executives, corporate 
communications experts, technical specialists, 
researchers, and analysts. Other Offices: 
Sarasota, FL (313) 965-0350, ext.622; 
Albuquerque (313) 965-0350, ext.633.

Hay Group
100 Penn Square East/ Wanamaker 
Building
Philadelphia, PA 19107
(800) 716-4HAY / Fax: (215) 861-2128
Hay.Group.Healthcare.Data@

haygroup.com
www.haygroup.com

Hay Group is a global management 
consulting firm that works with leaders to 
transform strategy into reality. We develop 
talent, organize people to be more effective 
and motivate them to perform at their best. 
Our focus is on making change happen and 
helping people and organizations realize their 
potential. Our Healthcare Practice assists 
many of the nation’s most complex and 
prominent hospitals and health systems and 
these relationships span decades of service. 
Visit www.haygroup.com Contact: Colin 
Owens Call 404 575-8700, 
Email: healthcare.us@haygroup.com

HUMAN RESOURCE 
INFORMATION 
SYSTEMS

API Healthcare
1550 Innovation Way 
PO Box 270327
Hartford, WI 53027
(262) 670-2714
samantha.hagen@apisoftwareinc.com
www.apihealthcare.com

API Healthcare is the leading provider of 
human capital management solutions to the 
healthcare industry, including time and 
attendance, staffing and scheduling, patient 
classification, payroll, human resource, 
recruiting and on-boarding, business analytics 
and agency staffing solutions. Easily track, 
manage, analyze and maintain human 
resource and payroll data from pre-hire to 
retirement for each of your employees, 
enabling you to maintain a highly qualified 
and talented workforce.

HUMAN RESOURCE 
CONSULTING 
SERVICES
IRI Consultants
440 East Congress, Suite 400
Detroit, MI 48226
(313) 965-0350 / Fax: (313) 965-7545
jtrivisonno@iriconsultants.com
www.iriconsultants.com

IRI Consultants helps healthcare 
organizations implement best practices to 
improve employee satisfaction, enhance 
workplace performance, and implement 
effective communication strategies. Founded 
in 1979, we have three practice areas: 
organization effectiveness, labor and 
employee relations, and corporate 
communications. We employ a systematic 
approach to improving organizational 
performance with the diverse knowledge and 
skills of our experienced HR executives, 
industrial and organizational psychologists, 
business executives, corporate 
communications experts, technical specialists, 
researchers, and analysts. Other Offices: 
Sarasota, FL (313) 965-0350, ext.622; 
Albuquerque: (313) 965-0350, ext.633. 
Contact: James G. Trivisonno, President, 
(313) 965-0350, ext. 422
Email: jtrivisonno@iriconsultants.com

Press Ganey Associates
404 Columbia Place
South Bend, IN 46601
(877) 840-7328 / Fax: (574) 246-4924
partnership@pressganey.com
www.pressganey.com

Press Ganey’s Employee Partnership™ 
approach and Five Partnership Principles™ 
improve hospital outcomes such as retention, 
turnover, productivity, quality and safety, 
advocacy, involvement in hospital initiatives, 
and bottom line business performance by 
improving manager and leader effectiveness 
in building partnerships with employees. 
Clients have the benefit of our Partnership 
Index, the most accurate and reliable 
measurement of employee engagement and 
satisfaction available, and a dedicated team 
of advisers to turn information into action and 
improve outcomes.

Meritain Health works with numerous hospitals and health-Meritain Health orks ith n mero s ho
care systems across the country and understands that you 
fi nd yourself playing the roles of employer and provider, as 
well as payer and patient. We understand how these roles 
can escalate healthcare utilization and spending. Meritain 
Health provides fl exible plan design and administration, fl
tiered domestic networks, customized PBM solutions, 
wellness programs and cost management services. Visit 
www.meritain.com to learn about our customized 
solutions for hospitals and healthcare systems.

800.242.6226 Phone  800.2   716.319.5725 Fax

Display ads and member  
listing enhancements tell HR  
decision makers about the product  
and service solutions your 
company provides.
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HR PULSE AND ANNUAL  
MEMBERSHIP DIRECTORY RATES

1x 2-3x 4-5x

Double-Page Spread  $4,639.50  $4,409.50  $4,179.50 

Outside Back Cover  $3,739.50  $3,579.50  $3,419.50 

Inside Front/Inside Back Cover  $3,439.50  $3,279.50  $3,119.50 

Full Page  $3,209.50  $3,049.50  $2,889.50 

2/3 Page  $2,819.50  $2,679.50  $2,539.50 

1/2 Page  $2,459.50  $2,339.50  $2,209.50 

1/3 Page  $2,019.50  $1,919.50  $1,819.50 

1/4 Page  $1,139.50  $1,079.50  $1,029.50 

1/6 Page  $949.50  $899.50  $849.50 

1/8 Page  $749.50  $709.50  $669.50 

Surfaces Print Only

Belly Band $5,349.50

2 Pages/4 Surfaces $3,329.50

1 Page/2 Surfaces $2,679.50

Postcard $2,679.50

Full-Color Rates

Black-and-white rates available upon request.

Direct Mail and Belly Band Opportunities*
Catch readers’ attention by placing a flier, brochure or postcard inside 

the clear bag in which HR Pulse and/or the Annual Membership 
Directory & Resource Guide is mailed. Guarantee your message gets 

exposure with a direct-mail piece shipped with the publication. Or, ensure 

readers interact with your message by wrapping it around HR Pulse 

and/or the Annual Membership Directory & Resource Guide with a 

belly band. This exclusive position is only sold to one advertiser. Readers 

must detach the full-color belly band to access the publication, positioning 

your ad to be noticed. 

* All direct mail pieces are furnished by the advertiser. Rates for three pages (six 
surfaces) or more are available. ASHHRA must approve all direct mail pieces, 
and the belly band prior to publication

HR Pulse Digital Ad Only Rate

Large Insert  $1,325

Medium Insert  $1,225

Naylor charges a $50 artwork surcharge for artwork creation or 
changes. This additional fee will appear on your final invoice if 

the artwork submitted is not publishing ready.
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eNEWS PULSE NEWSLETTER

To view past issues of  
eNews Pulse, please visit:  
www.naylornetwork.com/ahh-nwl

Timely Topics for Health Care HR Leaders
eNews Pulse is a monthly electronic newsletter that provides a variety 
of articles on issues that most concern ASHHRA members, such as: 
workforce strategies, recruitment and retention, compensation, health 
care workforce initiatives and the latest health care HR trends. 

Regular sections include: President’s Message, ASHHRA News, 
Compensation, Healthcare & Hospitals, Healthcare HR, Management 
& Leadership, Patient Satisfaction, Physicians & Nurses Workforce.

Reinforce your position in front of leading decision makers in 
health care HR by increasing your online presence, generating more 
traffic to your website and integrating your print campaign!

Advertising Rates

Ad Deadlines

Your message is delivered directly to the inboxes of nearly 2,000 

health care HR professionals nationwide.

*As of February 2019

Issue Date Art Due Issue Date Art Due
January 10, 2019 January 3, 2019 July 11, 2019 July 4, 2019

February 14, 2019 February 14, 2019 August 8, 2019 August 1, 2019

March 14, 2019 March 7, 2019 September 12, 2019 September 5, 2019

April 11, 2019 April 4, 2019 October 10, 2019 October 3, 2019

May 9, 2019 May 2, 2019 November 14, 2019 November 7, 2019

June 13, 2019 June 6, 2019 December 12, 2019 December 5, 2019

Disclaimer: Please note that the mockup shows overall newsletter layout, but exact ad location on the 
newsletter will vary based on amount of editorial content supplied each issue. 

Naylor charges a $50 artwork surcharge for artwork creation or changes. This additional fee will ap-
pear on your final invoice if the artwork submitted is not publishing ready.

1 2  Top Two Horizontal Banners (468 x 60 pixels)

Full year: $5,850
3 4  Horizontal Banners Three and Four (468 x 60 pixels)

Full year: $5,200
5  Top Row Rectangles (180 x 150 pixels)  

Full year: $4,550 
6  Middle Row Rectangles (180 x 150 pixels) 

Full year: $4,100
7  Bottom Row Rectangles (180 x 150 pixels)

Full year: $3,675
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The Benefits & Wellness Pulse is delivered to 2,000 recipients, including 
current and prospective ASHHRA members, and HR professionals in medical 
clinics and acute care facilities. This newsletter delivers key updates on the 
ever-changing benefits landscape along with information about healthy 
workplace trends and their positive impact on a productive workforce. 

Contact your Naylor account executive today to secure your space.

+ Reinforce your brand with health care HR professionals who 
trust the voice of ASHHRA and its supporters each issue

+ Be placed within the news section most relevant to your 
products and services, and most popular among readers

+ Cross-promoted in other ASHHRA publications and 
communications

+ Connects visitors directly to your website or the landing 
page of your choice

+ Limited to five companies
+ Delivered to nearly 2,000 inboxes monthly

BENEFITS & 
WELLNESS PULSE

Horizontal Banners (468 x 60 pixels)
1  Horizontal Banner 1, full year: $5,700
2  Horizontal Banner 2, full year: $5,225
3  Horizontal Banner 3, full year: $4,750
4  Horizontal Banner 4, full year: $4,275
5  Horizontal Banner 5, full year: $3,800

Advertising Rates

Ad Deadlines
Issue Date Art Due Issue Date Art Due
January 17, 2019 January 10, 2019 July 18, 2019 July 11, 2019

February 21, 2019 February 14, 2019 August 15, 2019 August 8, 2019

March 21, 2019 March 14, 2019 September 19, 2019 September 12, 2019

April 18, 2019 April 11, 2019 October 17, 2019 October 10, 2019

May 16, 2019 May 9, 2019 November 21, 2019 November 14, 2019

June 20, 2019 June 13, 2019 December 19, 2019 December 12, 2019

Disclaimer: Please note that the mockup shows overall newsletter layout, but exact ad location on the 
newsletter will vary based on amount of editorial content supplied each issue. 

Naylor charges a $50 artwork surcharge for artwork creation or changes. This additional fee will appear 
on your final invoice if the artwork submitted is not publishing ready.

*As of February 2019
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CAREER PULSE 
NEWSLETTER
As the most efficient job board for health care HR professionals, the Career 

Pulse will be a primary resource for recruitment and job search needs. 

Delivered to nearly 1,800 decision makers weekly, the Career Pulse will 

keep ASHHRA members up-to-date on the latest HR job postings, health 

care hiring trends and career resources and articles.

+  Delivers your message directly to the inbox of nearly 
1,800 decision makers* on a weekly basis

+  In addition to ASHHRA members, opt-in subscription 
means you get your company’s message in front of HR 
executives who are making hiring decisions

+ Frequently forwarded to others for additional exposure

+ Cross-promoted in other ASHHRA publications and 
communication pieces

+  Direct visitors to the landing page of your choice to view 
your products and services

+ Limited available ad space makes each position exclusive

+  Change artwork monthly at no additional cost to promote 
time-sensitive offers and events

Horizontal Banners (468 x 60 pixels)

1 2 3 4 5  Five positions:

12 months: $2,275
6 months: $1,250
3 months: $700
1 month: $230

Advertising Rates

Disclaimer: Please note that the mockup shows overall newsletter layout, but exact ad location on the 
newsletter will vary based on amount of editorial content supplied each issue. 

Naylor charges a $50 artwork surcharge for artwork creation or changes. This additional fee will ap-
pear on your final invoice if the artwork submitted is not publishing ready.

*As of February 2019
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ASHHRA.ORG ADVERTISING
As the #1 search engine result for health care human resources,  

the ASHHRA website is the gateway for members and health care 

HR professionals to access information and resources about the 

association and the field.

Visitors log on to www.ashhra.org to learn about upcoming 

association events, discover ways to maximize their ASHHRA 

membership, view the latest digital editions of HR Pulse and 

access health care labor reports.

ASHHRA.org receives an average of:

+ 11,400+ visits per month
+ 7,700+ unique visits per month 
+ 30,200+ pageviews per month

For August 2018 to February 2019

Gain recognition through the ASHHRA website  
and target leading decision makers in health care 
human resources.

1  Horizontal Banner (468 x 60 pixels)

Four rotations featured on the home page and the sub pages, 
providing complete run-of-site exposure to site visitors.

12 months: $7,900 6 months: $4,750  3 months: $2,750

Tile Ads (150 x 120 pixels)

Five custom tile spaces will rotate with three ads on the home 
page and the sub pages, providing complete run-of-site exposure 
to site visitors.

2  Top Two Tiles
12 months: $5,350  6 months: $3,500  3 months: $2,100

3  Tiles
12 months: $3,750  6 months: $2,275  3 months: $1,675

Advertising Options

Naylor charges a $50 artwork surcharge for artwork creation or changes. This additional 
fee will appear on your final invoice if the artwork submitted is not publishing ready.
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ASHHRA CONFERENCE PULSE

Delivered directly to the inboxes of ASHHRA members and conference 

attendees, the ASHHRA Conference Pulse is filled daily with fresh content 

and features exclusive conference event coverage, learning session highlights 

and takeaways, attendee interviews and show floor news at the ASHHRA 

55th Annual Conference & Exposition. The ASHHRA Conference Pulse is 

delivered six times to more than 2,000 ASHHRA members, conference 

attendees and exhibitors — one week before the conference, four mornings 

during the conference and one week after the conference!

ASHHRA 55th Annual Conference 
& Exposition

+ DRIVE TRAFFIC TO YOUR BOOTH
+ HIGHLIGHT ANY SHOW OFFERS
+ PROMOTE YOUR SPEAKING ENGAGEMENT
+ SIX BANNERS AVAILABLE

Advertising Rates
1  Top Featured Horizontal Banner: $3,350
     • Exclusive to one company (468 x 60 pixels)

2 3 4 5 6  Horizontal Banners: $2,550
     • Five available, first come, first served (468 x 60 pixels)

A  Exhibitor Spotlight Video Sponsorship: $5,250
Drive more traffic to your booth with our exclusive exhibitor spotlight 
videos! Your video will be the headline story. This is an exclusive position 
per day and treated on a first come, first serve basis. Rate includes all 
production, filming, planning, and promotion.

Disclaimer: Please note that the mockup shows overall newsletter layout, but exact ad location on the 
newsletter will vary based on amount of editorial content supplied each issue. 

Naylor charges a $50 artwork surcharge for artwork creation or changes. This additional fee will 
appear on your final invoice if the artwork submitted is not publishing ready.

This opportunity is only available to exhibitors.
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Maximize your exposure to leaders 
in the health care HR field by taking 
advantage of our exclusive video 
sponsorships!
Take advantage of this exclusive video opportunity giving your company 

the chance to promote your expertise to attendees and beyond! Drive more 

traffic to your booth, increase market exposure, and show your expertise.

+ These exclusive videos will be filmed, produced, and created on-site 

for convenience and distributed through the ASHHRA Conference Pulse, 

delivered to the entire membership.

+ Show all ASHHRA members what you have to offer and increase your 

exposure at ASHHRA’s Annual Conference and Expo and beyond!

+ Video will be given for use in other venues!

$5,250 $3,750* $2,500* $2,500**
on-site video and 
digital edition 
sponsorship bundle

on-site 
video only

customer-supplied 
Exhibitor Spotlight 
video

*On-site video only and video bundle do not 
include promotion of video on ASHHRA 
Conference Pulse eNewsletter

**Customer 
provides video

EXHIBITOR SPOTLIGHT 
VIDEO SPONSORSHIP

Contact your Naylor representative 
today for more information!

Disclaimer: Please note that the mockup shows overall newsletter layout, but exact ad location on the 
newsletter will vary based on amount of editorial content supplied each issue. 

This opportunity is only available to exhibitors.

A S H H R A  C O N F E R E N C E  P U L S E

11



M E D I A  P L A N N E R  / ashhra.org

Print Specifications 
Production Services, Proofs and Revisions 
Naylor charges a $50 artwork surcharge for artwork creation or changes. This additional fee will 
appear on your final invoice if the artwork submitted is not publishing ready.

Artwork Requirements
All digital color and grayscale artwork must be supplied at 300 dpi. Line art must be supplied at 
600 dpi. High-res PDF, EPS, TIFF and JPEG files are accepted. Images from the web are not suitable 
for printing. All color artwork must be in CMYK mode; black-and-white artwork must be in either 
grayscale or bitmap mode. RGB mode artwork is not accepted and if supplied will be converted to 
CMYK mode, which will result in a color shift. All screen and printer fonts as well as linked images 
must be supplied if not embedded in the file.

Ad Material Upload
Go to the Naylor website at www.naylor.com, and under the Client Support section, click “Ad 
Upload.” Locate your publication code, advertising order number and advertising code in the box 
at the top right-hand side of your advertising space contract. Simply fill in your company’s contact 
information along with these three pieces of information, browse for your file and click “Submit.” 
Changes or corrections resulting from problems of supplied material will be billed at cost plus 15%.

1/2 PAGE
VERTICAL/ 

ISLAND

1/3 PAGE
SQUARE

1/3 PAGE
HORIZONTAL

1/3 PAGE
VERTICAL

1/4 PAGE 
HORIZONTAL 

1/4 PAGE 
VERTICAL 

1/6 PAGE
HORIZONTAL

1/6 PAGE
VERTICAL

1/8 PAGE 
HORIZONTAL 

1/8 PAGE
VERTICAL

FULL PAGE
NO BLEED

DOUBLE-PAGE SPREAD
FULL PAGE 

BLEED

1/2 
PAGE 
LONG
VERT.

1/2 PAGE 
HORIZONTAL 

2/3 PAGE
VERTICAL

2/3 PAGE
HORIZONTAL

2.166" x 9.5"7" x 3"4.583" x 4.583"

4.583" x 3.333" 3.333" x 4.583"

17" x 11.125" 7" x 9.5" 8.625" x 11.125"

7" x 6.333" 4.583" x 9.5"

4.583" x 2.166"

7" x 4.583"

2.166" x 4.583"

3.333" x 9.5"

3.333" x 2.166"

4.583" x 7"

2.166" x 3.333"

Print Ad Sizes and Depictions
HR Pulse and Annual Membership Directory & 

Resource Guide: Trim Size: 8.375” x 10.875”

PRINT AND ONLINE  
SPECIFICATIONS

Digital Edition
For the latest digital edition specs, please visit www.naylor.com/onlinespecs

ASHHRA Website
Tile
+ 150 x 120 pixels
+ JPG or GIF accepted
+ File size must be no greater than 100kb
+ Animation must be no longer than  

25 seconds (includes multiple loops)

eBlast Sponsor
+ 640 x 100 pixels 
+ JPG only (no animation)
+ File size must be no greater than 100kb

Conference Pulse  
+ 468 x 60 pixels
+ JPG only (no animation)
+ File size must be no greater than 100kb

Online Specifications
For the most up-to-date online specifications, please visit: 
www.naylor.com/onlinespecs

eNEWS PULSE
Horizontal Banner
+ 468 x 60 pixels
+ JPG only (no animation)
+ File size must be no greater than 100kb

Rectangle
+ 180 x 150 pixels
+ JPG only (no animation)
+ File size must be no greater than 100kb

Benefits & 
Wellness PULSE 
Horizontal Banner
+ 468 x 60 pixels
+ JPG only (no animation)
+ File size must be no greater than 100kb


