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Advocacy that fits.

About AAFA & The Industry:
Standing as the trusted public policy voice of the apparel and footwear industry, the American Apparel &
Footwear Association (AAFA) provides exclusive expertise in brand protection, supply chain management,
and trade policy to help members lower their costs, add value to their business, and make educated
decisions based on current data.

• AAFA is the trusted public policy and political voice of the apparel and footwear industry, its
management and shareholders, its nearly 4 million U.S. workers, and its revenue of $384 billion in 
annual U.S. retail sales.

• AAFA members are key decision makers across the apparel, footwear, accessory, and retail supply
chain and represent more than 1,000 world famous name brands.

• AAFA members represent approximately 2 out of 3 professionals in the apparel, accessories, and
footwear industry.*

Distribution Profile:
AAFA's online resources are seen by and distributed to the entire AAFA membership and beyond,
reaching decision makers and stakeholders across the industry, including:

• Component manufacturers
• Retailers
• Testing labs

• Apparel, footwear, textile, and accessories manufacturers
(from children's to athletic/performance wear and military uniforms)

• Other suppliers and service providers

AAFA Weekly Brief
naylornetwork.com/aafa-nwl 

www.aafaglobal.org
website advertising 

 

Increase your brand's presence among decision
makers in the apparel and footwear industry.
Contact your Naylor account executive today!
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AAFA Weekly Brief

For the latest online specs, please visit: 
www.naylor.com/onlinespecs 

About the eNewsletter  

Now more than ever, professionals consume information on the go. The AAFA Weekly Brief eNewsletter allows
members to stay informed about timely industry topics and association news whether in the office or on the road. 

Enjoy the benefits of a targeted eNewsletter: 

• Delivers your message directly to the inbox of more than 15,000 decision makers on a regular basis  
• Opt-in subscription means that a growing number of professionals in the market for your products and services see

your message every day 
• Frequently forwarded to others for additional exposure  
• Directs visitors to the landing page of your choice to facilitate the purchasing process 
• Archives are accessible for unlimited online viewing 
• Limited available ad space makes each position exclusive 
• Change artwork monthly at no additional cost to promote time-sensitive offers and events

Naylor charges a $50 artwork surcharge for artwork creation or changes.
This additional fee will appear on your final invoice if the artwork submitted is not publishing ready.1

*AAFA members receive 10% discount! 

1st Section Rectangle Ad  

6 Months $3,300 3 Months $1,825 1 Month $1,100  

• 300 x 100 pixels 
• Only two spots available – NO ROTATION 

  
1st Sponsored Content Ad  

6 Months $3,850 3 Months $2,125 1 Month $775  

• Naylor will create the ad 
• Client supplies 3 - 6 words for the header and 50 - 70 

words for the summary text 
• Client supplies thumbnail image at 180 x 150 pixels 
 
2nd Section Rectangle Ads  

6 Months $3,025 3 Months $1,665 1 Month $1,000  

• 300 x 100 pixels
• Only two spots available – NO ROTATION
• Located between popular sections of the eNewsletter 

 

2nd Sponsored Content Ad  

6 Months $3,575 3 Months $1,970 1 Month $720  

 
3rd Section Rectangle Ads 

6 Months $2,750 3 Months $1,525 1 Month $850  

• 300 x 100 pixels 

• Only two spots available – NO ROTATION 
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Advertising on the AAFA Website  

Advertising on AAFA's website offers several cost-effective opportunities to position your company as a

leader in front of an influential group of industry professionals. Visitors log on to www.aafaglobal.org to
learn about upcoming association events and discover ways to maximize their AAFA membership.  

Features of AAFA website advertising: 

• Directs visitors to the landing page of your choice to expedite purchases 

• Year-round visibility reinforces brand recognition 

• Allows dynamic, time-sensitive promotion 

 

On average, the website receives: 

• More than 6,500 unique visitors per month  

• 35,170 page views per month 

• Each visit lasts an average of 17:57 minutes 

*Traffic numbers from April - September 2018

Square Tile Ad | 12 Months $3,750 

This placement consists of a run-of-site square
banner alongside AAFA's featured content. Also
includes priority placement across brand
protection, trade, and supply chain content.  

  

• Seven Rotations Max 

• 395 x 395 pixels 

  

  

 
 

  

Naylor charges a $50 artwork surcharge for artwork creation or changes.
This additional fee will appear on your final invoice if the artwork submitted is not

publishing ready.1

For the latest online specs, please visit: www.naylor.com/onlinespecs 

Website Advertising


