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Reasons for this report

O Latest observations on forward-looking
booking and pricing trends for US hotels and
anecdotal learnings from industry contacts,
including detail on the three main customer
segments:

- Individual Business

- Group/convention

- Leisure

- First look into 2024

Sept RevPAR Monitor: Forward trends
very encouraging, driven primarily by
strength in group segment.

In this report we discuss:

» Latest observations on forward-looking booking and pricing trends for U.S.
hotels and anecdotal learnings from industry contacts, including-detail on the
three main customer segments:

Group/convention

o Individual Business

o Leisure (U.S. & Europe)

O

2024 first look

o

» Stocks/picks
o Possible that MAR (Hold) at investor day.this month notes 3Q North America
RevPAR may come in near the high-end if not slightly above their guide
o For C-corps: Hyatt (H, Buy) remains our favorite name given strength in group
and international leisure
o For REITS: Ryman (RHP, Buy) remains our favorite name given group strength
and self-help factors

Based upon our.analysis of millions of future reservations for mid and higher-
end U.S. hotels from multiple “big data” sources and from conversations with
hotel owner/manager contacts and executives at very large travel agencies, we
see no signs of any demand slowdown and in fact see 4Q23 U.S. RevPAR growth
stronger than that of 3Q23. Driving this strength is 1) a very strong pace of group
business, 2).a lower seasonal mix of (relatively underperforming) leisure business, 3)
a.moderate acceleration of business travel growth especially for small and midsized
business following 2Q23’s relatively difficult y/y comp (following the Omicron-impacted
1Q22, some business and group travel was pushed into 2Q22, making for a difficult y/
y comp in 2Q23), and 4) international visitors returning to the U.S. (floridapolitics.com).
Additionally, based primarily on group bookings, 2024 looks very encouraging
and we do not see anything material in the hotel booking data at this moment
that indicates the sell-side “bear case” of negative y/ly RevPAR growth in 2024
will come to fruition (nor will fundamentals slow in later 2023 as predicted by one
vocal industry research & consulting firm, rather we see the opposite).

It would not completely surprise us if MAR announced at their investor day at
the end of this month that their 3Q23 U.S. + Canada RevPAR growth will likely
come in towards the higher-end if not very slightly above their +2-4% guide and/
or if they very modestly raise their RevPAR guide. Unless the pace of bookings
(intricacies of discussed below) falls off a cliff, we see U.S. RevPAR growth at least at
the high-end if not slightly above MAR’s 3Q23 U.S. + Canada guide of +2-4%. While
forward-looking U.S. RevPAR trends, ex-San Francisco, look encouraging, we remain
more favorable on C-corps than hotel REITS as operating margin pressures for hotel
owners and outsized exposure to the San Francisco market, a market whose pace of
group bookings continues to look soft for 2024 and 2025, remain concerns for us with
the hotel REITS.

The lodging stocks: While there were puts and takes in our latest data checks and

industry conversations, overall we continue to summarize our view on the lodging sector

at the moment as one of “relative optimism,” though more so for the global C-Corps and
less so for the hotel REITS.

« Of the lodging stocks our favorite name continues to be Hyatt, which we see
having several idiosyncratic catalysts. Hyatt is a beneficiary of group strength
primarily through its legacy portfolio but also to an extent the acquired Apple Leisure
Group, the recovery of international higher-rated travel, strength in global leisure
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demand, a continued push to asset-light, a leading global rooms pipeline, and best of sector balance sheet.

* For the hotel REITS, our favorite name is RHP. At 75% of its business coming from groups/conventions, RHP has the greatest
exposure to this customer segment and has no hotels located in the especially tech-heavy San Francisco area. We add that RHP’s
hotels are likely benefitting from several “self-help” factors including having properties in better condition than some other big box
comparables and convention centers as well as what has proven to be a smart strategy of maintaining their property-level salesforce
during the heart of the pandemic.

o As we detailed on Tuesday following our attendance at a local tourism conference, we continue to be cautious on San
Francisco in the near-to-mid-term. With the exception of RHP, most Lodging REITS have mid-single-digit to double-digit EBITDA
exposure to the Bay Area including resorts outside the City of San Francisco that are impacted by the Bay Area economy (e.g.
Napa, Sonoma, Big Sur, and Sausalito). Although we view the recovery of leisure demand is encouraging and leading corporate and
group travel, weakness in convention demand and the tech industry will challenge the opportunity for hoteliers to push room rates.
We also view weakness in convention center forecasts as a bad sign for City of San Francisco hotels and the overflow. markets to
the south and north (Airport area and Marin County, respectively).

o For further discussion on hotel operations, departmental margins and profits both in the U.S. and globally,.please join us for a
webinar with HotStats on Wednesday, October 4th.

Our forward-looking observations by customer segment:

First, we need to highlight the biggest challenge at the moment with forecasting RevPAR growth (and we’re sure hotel executive
teams can identify with this). Depending on the customer segment, the pace of growth either accelerates or decelerates as arrival dates
get closer with the leisure segment accelerating off of a very weak initial pace and the group.and business travel segments decelerating
off a very strong initial base of business. While this acceleration/deceleration, as discussed below, is a major wildcard as to exactly
where RevPAR growth will finish, our opinion is that the degree of deceleration, unless it .substantially picks-up, will not be enough for
the companies to at least not hit the high-end of their RevPAR guidances.

« Why has there been an accelerating pace of bookings for domestic leisure travel as arrival dates get closer? We believe it due
to resort hotels initially pricing too high and thinking occupancy/demand will notibe affected by these higher prices. What these hotels
are seeing is that customers are balking at higher prices, especially since they have far more travel options today than 12-18 months
ago such as international locations and cruises, and once such hotels"have started to drop rates and/or increase promotions
one-two months out from arrival dates, occupancy has started to fill-in (coStar.com).

« Why has there been a decelerating pace of bookings for individual business and group customers as arrival dates get closer?
We believe it due to individual business and group customers having booked further out than at the same time last year and subsequently
these customer segments have less travel needed to book as arrival dates get closer.

Specifically what we observe for 4Q23:

As a reminder, group demand traditionally becomes a-larger part of overall U.S. occupancy and hotel revenues after Labor Day and

the return to school. Specifically, group demand also shiftsifrom a more social/leisure orientation in the summer to a heavier corporate/

convention mix in the fall.

» Group revenue pace for 4Q23 is currently tracking approx. +13-15% yly (approx. half from occupancy, half from ADR). However
as noted previously, as arrival dates get closer the pace of revenue growth slows, most notably for expected occupancy growth. For
example, August lost approx. 6 points of revenue growth in the 60 days prior due to a weak last minute pace of bookings but still
finished approx. +5% yl/y as that pace was tracking at a strong up low-double digits y/y back in June.

o The above positive initial paceof Group blocks may have been best described by PEB’s CEO Jon Bortz on the 2Q earnings call:
“It's critical to remember, however, that these positive pace figures are indicators. They're not guarantees of realized business. Of
course, it's better when they're.up, and up by a lot is better than up by a little.”

« (Individual) transient business‘revenue pace at the moment for 4Q23 is tracking approx. +10-12% yly (approx. two-thirds from
occupancy, one-third from ADR). However, as arrival dates get closer the pace of revenue growth slows, most notably for expected
occupancy growth. For example, August lost approx. 4 points of revenue growth in the 60 days prior due to a weak last minute pace
of bookings butstill finished approx. +3% yl/y as that pace was tracking up a strong mid-to-high digits y/y back in June.

o We observe:that. growth is primarily driven by mid and smaller-sized businesses as higher-end corporate business, as
seeniin “big data” from TRIPBAM, while positive yly, is less robust. Please join us for a webinar with TRIPBAM on Thursday,
September21. Specifically:

m Corporate booking volumes remain down around 20% vs. comparable 2019 levels though they are up mid-high single digits y/
y.'See Exhibits 1 and 2.

m Pricing on corporate bookings has been holding steady at approx. +5% vs. comparable 2019 levels and up low-single digits vs
yly. See Exhibits 3 and 4.

o In greater San Francisco where many full-service REITS have material exposure, excluding RHP, the demand trend lines
are similar to the national level, but tracking at lower starting levels. San Francisco area booking volumes are now about 50%
below comparable 2019 levels though we have seen y/y pricing improve over the past 90 days.
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Exhibit 1:
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Source: TRIPBAM, Truist Securities Research

Exhibit 2:
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Exhibit 3:
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Exhibit 4:
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» Leisure (full-service resort hotels) revenue pace at the moment for 4Q23 is tracking approx. +3-5% yly (approx. one-third from
occupancy, two-third from ADR). However, as observed for this past summer, as arrival dates get closer the pace of revenue growth
improves, most notably for expected occupancy growth. For example, August gained approx. 5 points of revenue growth in the 60
days prior due to a strong last minute pace of bookings and likely finished flattish y/y for revenue growth vs. what was looking like a
very weak month just 60 days prior.

o To further help gauge the strength/weakness of higher-end U.S. leisure travel we look at future occupancy, rate, and RevPAR pace for
hotels at western U.S. ski resorts, popular destinations for both summer and winter vacations (source DestiMetrics). Our observations
on forward occupancy for hotels at U.S. ski resorts:

m Yly occupancy growth was tracking deeply negative for the summer months though last-minute demand pickups
combined with reduced pricing (or not pushing room rates as hard) helped shore-up weakness in occupancy:

Exhibit 5:
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Exhibit 6:

ADR Pace (v/y)
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Exhibit 7:

RevPAR Pace (W)
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Additionally to gauge strength/weakness in leisure travel we look at data from Airdna. Forward-looking data on short term rentals
from Airdna suggests continued strength in demand (bookings) through the fall and early winter. Bookings already made for the months of
September through November are more than 10% ahead of where they were at the same point in 2022. However, given the tremendous
amount of new short term rental supply coming on, that demand is being diluted amongst more properties. That said, the pace of new
short term rental supply additions is decelerating. Short term rental supply was up 12.1% y/y in July, a deceleration from +13.7% yly in
June and +24.4% yly the same time a year ago.

Exhibit 8:

Pacing Suggests Strong Extended Season AIRDNA
U.S. Short-Term Rental Demand Pacing 2023 vs. 2022, as of end of July.

Europe: Per Airdna, as of last month, short term rental demand for the rest of 2023 is pacing 17% ahead of the same time last year.

Specifically, September and October demand are pacing 31% and 33% aboyeilastyyear and November and December demand are pacing
20% above last year.

Exhibit 9:

Northern Europe Leads Demand Pacing Growth Through the Fall AIRDNA

Top 20 European Countries: Change in Demand (Nights Booked) Pacing per Month as of August@#2023 ve)2022
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Finally, we wrap our leisure discussion with analysis from Key Data. Our data set tracks bookings and pricing on thousands of U.S.
condos and resorts, and we view Key Data as having about six months of forward visibility. In our review of Key Data, we see ADR
down low-single digits for 2Q23-3Q23 but same-store occupancy on the books extremely soft, the later which we mainly attribute to the
tremendous amount of new short term rental supply growth over the past several years. For 4Q23, ADR is currently tracking up mid-single
digits with same-store occupancy down over 20% y/y. Similar to what we observed for 2Q23-3Q23, we believe owners will begin to pull
back on ADR growth in order to improve occupancy as arrival dates get closer.

Exhibit 10:

ADR y/y (as of observation date)

Source: Key Data, Truist Securities Research

Exhibit 11:
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Exhibit 12:

Adjusted RevPAR y/y (as of observation
date)
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« We also analyze length of stay from Key Data. We are not terribly surprised to see length of stay compress in 2023 versus 2022
with less remote work combined with the higher cost of travel. That said, the average length of stay is modestly down y/y suggesting

still a healthy degree of work/leisure flexibility for longer vacations.

Exhibit 13:

Average Length of Stay y/y (as of
observation date)
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First look into 2024, and it looks encouraging (so far...):

Groups: At this moment, what is on the books for U.S. hotels for 2024 is approx. 95% from group “blocks” and we see the pace of
the group blocks and pricing on them as the best “indicators” of how that segment of the business is shaping up. Additionally, a strong
pace of group bookings typically helps hotels yield manage the remaining unallocated occupancy for optimal RevPAR performance.
Specifically, we observe that current revenue pace from these group blocks is up approx. 8-10% yly for 1Q24 and up 25-30%
for 2Q24 yl/y with March being negatively impacted by the timing of the Easter shift whereas April looks exceptionally strong
due to this shift (Easter moves to March from April last year). By comparison, on its 2Q23 earnings call, MAR noted that its group
business is pacing up 14% yly for 2024 and HLT noted its group position pacing up 13% y/y for 2024 (we believe these figures are
highly U.S.-centric and due to the booking curve are heavily weighted to 1Q24). Of course, we do not think that group results will finish
at these lofty growth rates, and our best estimate (art/experience + science) is that actual group growth results will be cut'by at least
half from the above due to the aforementioned decelerations as arrival dates get closer.

Leisure: Will 2024 be a year of “normalization” for U.S. leisure/resort hotels following 2023 where many Americans headed to Europe
for vacations; or in other words will these Americans who finally got to visit Europe after not doing so since 2019 take their vacations in
the U.S. after “checking the box” for international travel in 20237 While there is no hard reservation data at this point:to quantify such
speculation nor will there be until around March of 2024, our intuition will be that some Americans who elected:to travel internationally
this year will decide to take their vacations domestically next year.

o What we do know is that 2024 leisure travel looks to start with a bang due to New Years Day'shifting to a Monday from
a Sunday. This subsequently makes it more likely that that entire first week of January will be a school holiday for many districts.
Already we see outsized RevPAR strength for January in booking data for hotels at U.S. ski resorts. That said, for U.S. resorts, at
this moment they are on average only approx. 30% booked for Christmas/New Years weeks, so still lots of occupancy to fill-in. As
noted previously, we observe this January strength in the ADR and occupancy paces for Western,U.S. ski resorts.

Government customer: Government business represents approx. 5-10% of business for/J.S. hotels (at the lower-end for full-service
hotels, at the higher-end for limited service). While it is difficult to predict/forecast what demand from this customer may be for 2024,
a positive indicator for hotels is 2024 government per-diems up 7% yly (to $107.from $98); following 2023 where they only increased
2% yly (to $98 from $96).
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Exhibit 14:
Segmentation By Company
. Transient Transient
Ladgiag REITS Corporate* Leisure Group
DRH 35% 35% 30%
HST 40% 25% 35%
PEB 35% 40% 25%
PK 35% 35% 30%
RHP 5% 25% 70%
RLJ 55% 25% 20%
SHO 35% 30% 35%
C Garne Transient Transient G
P Corporate* Leisure el
CHH 45% 45% 10%
H 20% 50% 30%
HLT 50% 20% 30%
MAR 50% 30% 20%
WH 30% 70% less than 1%
Experiential Leisure Transient T”’.“S'e“‘ Group
Corporate Leisure
MTN 0% 95% 5%
PLYA™™ 0% 90% 10%
Criise Liss Transient Tra_r\'_-‘.lent A
Corporate Leisure
CCL 0% 100% 0%
NCLH 0% 100% 0%
RCL 0% 100% 0%
Vacation Ownership Ml Tra_nsuent Group
Corporate Leisure
BVH 0% 100% 0%
HGV 0% 100% 0%
TNL 0% 100% 0%
VAC 0% 100% 0%

Source: Company reports, Truist Securities Research
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Companies Mentioned in This Note

Airbnb, Inc. (ABNB, $142.29, Hold, C. Patrick Scholes)

Hyatt Hotels Corporation (H, $111.46, Buy, C. Patrick Scholes)

Host Hotels & Resorts, Inc. (HST, $15.90, Hold, C. Patrick Scholes)
Pebblebrook Hotel Trust (PEB, $14.61, Hold, Gregory Miller)

Playa Hotels & Resorts N.V. (PLYA, $7.37, Buy, C. Patrick Scholes)
Ryman Hospitality Properties, Inc. (RHP, $87.20, Buy, C. Patrick Scholes)
Sunstone Hotel Investors, Inc. (SHO, $8.98, Hold, C. Patrick Scholes)
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with the approval of Truist Securities Research Management not to assign a target price; likewise certain stocks that trade under $5
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may exhibit volatility whereby assigning a price target would be unhelpful to making an investment decision. As such, with Research
Management's approval, an analyst may refrain from assigning a target to a sub-$5 stock.

Legend for Rating and Price Target History Charts:

B = Buy
H = Hold
S =Sell

D = Drop Coverage

CS = Coverage Suspended
NR = Not Rated

| = Initiate Coverage

T = Transfer Coverage

Truist Securities ratings distribution (as of 09/06/2023):

Coverage Universe Investment Banking Clients Past 12 Months
Rating Count Percent Rating Count Percent
Buy 462 64.89% Buy 74 16.02%
Hold 244 34.27% Hold 31 12.70%
Sell 6 0.84% Sell 1 16.67%

Other Disclosures

Information contained herein has been derived from sources believed to be reliable but is not guaranteed as to accuracy and does not
purport to be a complete analysis of the security, company or industry involved. This report is not to be construed as an offer to sell or
a solicitation of an offer to buy any security. Truist Securities, Inc. and/or its officers or employees may have positions in any securities,
options, rights or warrants. The firm and/or associated persons may sell to or buy from customers on a principal basis. Investors may
be prohibited in certain states from purchasing some over the-counter securities mentioned herein. Opinions expressed are subject to
change without notice.

Truist Securities, Inc.’s research is primarily provided to andiintended for use by Institutional Accounts as defined in FINRA Rule
4512(c). The term “Institutional Account" shall mean the account of: (1) a bank, savings and loan association, insurance company

or registered investment company; (2) an investment adviser registered either with the SEC under Section 203 of the Investment
Advisers Act or with a state securities commission (or any agency or office performing like functions); or (3) any other person (whether a
natural person, corporation, partnership, trust.or otherwise) with total assets of at least $50 million. In addition, certain affiliates of Truist
Securities, Inc., including Truist Investment«Services, Inc. (an SEC registered broker-dealer and a member of FINRA, SIPC) and Truist
Advisory Services, Inc. (an investment adviserregistered with the SEC), may make Truist Securities, Inc. research available, upon
request, to certain of their clients from time to time.

Truist Securities, Inc. is a registered broker-dealer and a member of FINRA and SIPC. It is a service mark of Truist Financial
Corporation. Truist Securities, Inc. is. owned by Truist Financial Corporation and affiliated with Truist Investment Services, Inc. Despite
this affiliation, securitiesfecommended, offered, sold by, or held at Truist Securities, Inc. or Truist Investment Services, Inc. (i) are not
insured by the Federal Depgosit Insurance Corporation; (ii) are not deposits or other obligations of any insured depository institution
(including Truist Bank); and (iii) are subject to investment risks, including the possible loss of the principal amount invested. Truist Bank
may have a lending relationship with companies mentioned herein.

Please see ourDisclosure Database to search by ticker or company name for the current required disclosures, including valuation and
risks. Linkyhttps://truist.bluematrix.com/sellside/Disclosures.action

Pleasewisit the Truist Securities equity research library for current reports and the analyst roster with contact information. Link: https://
truistresearch.bluematrix.com/client/library.jsp

Truist Securities, Inc., member FINRA and SIPC. Truist, Truist Bank, Truist Securities, Truist Investment Services, and Truist Advisory
Services are service marks of Truist Financial Corporation.

If you no longer wish to receive this type of communication, please request removal by sending an email to
EquityResearchDepartment@truist.com

© Truist Securities, Inc. 2023. All rights reserved. Reproduction or quotation in whole or part without permission is forbidden.

ADDITIONAL INFORMATION IS AVAILABLE at our website, TruistSecurities.com, or by writing to: Truist Securities, Research
Department, 3333 Peachtree Road N.E., Atlanta, GA 30326-1070
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