
Dear Members and Colleagues: 

National Hospice and Palliative Care Organization is pleased to announce that we have chosen to 
work with Naylor Association Solutions, as our official integrated media communication partner. Naylor 
provides advertising, publication and media services that build your company’s image and link your brand 
with buyers in the hospice and palliative care industry. We are partnering with Naylor to provide the
following: 

o NHPCO Print Buyers Guide o NHPCO Online Buyers Guide

By affiliating your organization with National Hospice and Palliative Care Organization, you are making an
excellent investment in your business and brand. We are confident that our partnership with Naylor will 
continue to increase the unmatched educational, networking and promotional opportunities already 
included in our membership.

NHPCO’s full complement of communications options delivers your message to key members, including 
CEO’s and CFO’s who specify products, lead projects and approve purchases on behalf of their 
companies. This is your opportunity to advertise and promote your products and services to a major 
purchasing audience. 

NHPCO is proud to serve as the leader in the hospice and palliative care industry and as the voice of the 
profession. Our media outlets provide valuable opportunities to present in-depth perspectives on the vast 
array of issues important to our membership. 

Since 1969, Naylor has crafted custom communication solutions for businesses like yours. When you 
advertise with NHPCO through Naylor, you can expect: 

 Top-quality exposure to key decision-makers with purchasing power 
 Professional advertising design services 
 Ongoing customer service support 

Naylor is also committed to complying with the standards established by American and Canadian Anti-
Spam Legislation. If you do not wish to be emailed by a Naylor representative, please contact Sheneka 
Anthony, at santhony@naylor.com immediately to have your address removed from Naylor’s lists. 

Tell the hospice and palliative care industry about your business’ quality product or service and that you 
stand with your peers in support of our association. When an account executive from Naylor contacts you, 
please consider allocating part of your advertising budget to placing your message in NHPCO media. 

Sincerely, 

  Terri Shaw 
Director, Business Strategies 



FOR MORE INFORMATION, PLEASE CONTACT:

NATIONAL 
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PALLIATIVE CARE 
ORGANIZATION  

MEDIA KIT
Promote your products and services to  

hospice agencies throughout the country!
NHPCO Print Buyers' Guide & NHPCO Online Buyers' Guide

WWW.NHPCO.ORG

Scott Pauquette
Publication Director
(352) 333-3446
spauquette@naylor.com 



nearly 75%

more than $14 billion

ABOUT NHPCO 

Get your message in front of leaders in hospice care 
throughout the country!

*2018 Marketing Questionnaire

NHPCO MEMBERS

NHPCO ONLINE 
BUYERS' GUIDE

NHPCO PRINT 
BUYERS' GUIDE
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NHPCO PRINTED BUYERS' GUIDE

Full-Color Rates

Revisions and Proofs:
Position Guarantee:

Leaderboard

HTML5 Ad

Digital Video Sponsorship

Large Insert

Medium Insert

Rectangle

Top TOC Mobile Banners 

2nd TOC Mobile Banners 

Additional TOC Mobile Banners 

Digital Edition Branding Opportunities

Advertiser indemnifies Naylor, LLC and the Association against losses or liabilities arising from this advertising. Naylor, LLC assumes no liability whatsoever, except to the extent of a one-time 
paid advertisement of the same specification, in the next or similar publication, if any proven or admitted errors or omissions have occurred. Payment is due upon receipt of the invoice. 
Interest shall be charged at 2% per month compounded to yield 26.82% per year on overdue accounts. Revisions to previously submitted ad copy are subject to additional charges. A charge 
of $30.00 will be levied for returned checks. In the event of a contract cancellation, the advertiser or agency agrees to repay Naylor, LLC any discounts granted for multiple insertions less 
any discount applicable for the number of insertions completed in the contract. All cancellations must be received in writing prior to the advertising sales deadline. All premium positions 
are non-cancelable. Prices are net of agency commission. Ads may also appear in an online version of the publication(s).(Rates as of 09/2018)

Black-and-White Rates

Naylor charges a $50 artwork surcharge for artwork creation or changes. This additional fee will appear on your final invoice if the artwork submitted is not publishing ready.

Net Advertising Rates
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NHPCO PRINT 
BUYERS' GUIDE 
DIGITAL EDITION
EXTEND YOUR PRINT ADVERTISING 
INVESTMENT WITH THE UNIQUE 
BENEFITS OF DIGITAL MEDIA.

NHPCO Print Buyers' Guide is available in a fully interactive digital magazine. Our 
digital edition is mobile responsive and HTML-optimized, providing readers with 
an exceptional user experience across all devices. The digital magazine lets you:

•	 Include ads on an HTML5 and mobile responsive platform

•	 Link to the landing page of your choice, generating 
an immediate response from customers

•	 Maintain your ad presence on the digital issue for readers 
to reference at any time

FORMAT S  AVA I L A B L E  TO  R E ADE R S :

•	 Reading view (default): The HTML-based view of our magazine, optimized for 
all devices. Scrolling articles automatically adjust for comfortable reading

•	 Page view: The digital replica of the print magazine. Flip through this digital 
book in either a 1 or 2-page format. Determine your preferred zoom setting for 
an optimal experience.

Important Note: Readers can choose the experience best suited to their needs 
at any time by clicking on “Page View” or “Reading View” in the toolbar!

Mobile & Desktop 

Responsive HTML 

Reading View

1 	Leaderboard (all views) | $2,800

	 The leaderboard ad appears on-screen in both the reading 

view and page view of the digital magazine.

2  Rectangle (all views) | $1,400

	 The rectangle ad is on the table of contents, appearing on-

screen for all pages of the reading view and page view.

	 TOC Mobile Banners (HTML reading view)

	 The TOC mobile banner appears in the table of contents, on-

screen to the right of the digital magazine on desktop and 

clickable on mobile in the reading view.  The top TOC mobile 

banner will appear after the 1st article, and subsequent 

banners show every 3 articles.

	 3  Top TOC Mobile Banner | $650

	 4  2nd TOC Mobile Banner | $500

     Additional TOC Mobile Banner | $400

Naylor charges a $50 artwork surcharge for artwork creation or changes. This additional fee will 
appear on your final invoice if the artwork submitted is not publishing ready. 

For the latest online specs, please visit www.naylor.com/onlinespecs

In-Magazine Digital Options (HTML reading view)

These standalone ad options are placed between article pages on 

the HTML reading view of the digital magazine and are visible on all 

device types.

HTML5 Ad | $2,550

This mobile responsive ad option gives you the freedom to include 

text, images, hyperlinks and video across a variety of devices. Full 

design must be provided by the advertiser at this time.

Digital Video Sponsorship | $2,150

The video sponsorship option displays a video, 50-70 words of 

summary content and a hyperlink to deliver your message to 

target audiences.

Digital Insert

Your message appears as an image-based insert, either in between 

key articles, or placed at the back of the digital magazine.

• Large Insert | $1,800

• Medium Insert | $1,500
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NHPCO PRINTED BUYERS' GUIDE

If your product or service is not 
listed below, a new category can be created for you
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Note:

Artwork Requirements

Ad Material Upload
www.naylor.com/adupload

Production Services, Proofs and Revisions

Specs for Outsert/Inserts
 
 
 

 
 

Digital Edition
 

www.naylor.com/onlinespecs

PRINT ADVERTISING 
SPECIFICATIONS
NHPCO PRINTED BUYERS' GUIDE 

Magazine/Directory Trim Size: 8.375" x 10.875"

Advertiser indemnifies Naylor, LLC and the Association against losses or liabilities arising from this advertising. Naylor, LLC assumes no liability whatsoever, except to the extent of a one-time 
paid advertisement of the same specification, in the next or similar publication, if any proven or admitted errors or omissions have occurred. Payment is due upon receipt of the invoice. Interest 
shall be charged at 2% per month compounded to yield 26.82% per year on overdue accounts. Revisions to previously submitted ad copy are subject to additional charges. A charge of $30.00 
will be levied for returned checks. In the event of a contract cancellation, the advertiser or agency agrees to repay Naylor, LLC any discounts granted for multiple insertions less any discount 
applicable for the number of insertions completed in the contract. All cancellations must be received in writing prior to the advertising sales deadline. All premium positions are non-cancelable. 
Prices are net of agency commission. Ads may also appear in an online version of the publication(s).

2/3 PAGE
VERTICAL

2/3 PAGE
HORIZONTAL

7" x 6.333" 4.583" x 9.5"

1/2 PAGE 
LONG
VERT.

1/2 PAGE 
HORIZONTAL 

7" x 4.583" 3.333" x 9.5"

1/2 PAGE
VERTICAL/ 

ISLAND

1/3 PAGE
SQUARE

1/3 PAGE
HORIZONTAL

1/3 PAGE
VERTICAL

4.583" x 7" 4.583" x 4.583" 7" x 3" 2.166" x 9.5"

1/4 PAGE 
HORIZONTAL 

1/4 PAGE 
VERTICAL 

1/6 PAGE
HORIZONTAL

1/6 PAGE
VERTICAL

4.583" x 2.166"4.583" x 3.333" 2.166" x 4.583"3.333" x 4.583"

1/8 PAGE 
HORIZONTAL 

1/8 PAGE
VERTICAL

3.333" x 2.166" 2.166" x 3.333"

FULL PAGE
NO BLEED

7" x 9.5"17" x 11.125"

FULL PAGE 
WITH BLEED
INCLUDED

8.625" x 11.125"

LIVE AREA: 7" x 9.5"

DOUBLE PAGE 
SPREAD 

WITH BLEED 
INCLUDED

LIVE AREA 
(per page):  

7" x 9.5"

LIVE AREA 
(per page):  

7" x 9.5"
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NHPCO ONLINE BUYERS' GUIDE 
NHPCO ONLINE BUYERS' GUIDE

NHPCO Online Buyers' Guide
NHPCO Online Buyers' Guide

A Reference at Your Fingertips:
Cross-promoted in other NHPCO communication pieces  
Optimized to drive traffic from search engines and the NHPCO home page 
Efficient browsing with fewer clicks
Users can set the Online Buyers' Guide as their default browser, bringing them to your listing 
Directs visitors to a landing page to learn more about your business
Google™ integration returns richer results
Consumers come to you when they are ready to buy

Customized listing and enhanced content

NHPCO Online Buyers' Guide

Curtain Ad – EXCLUSIVE POSITION | $3,500
NHPCO Online Buyers' 

Guide

Banner Package | $3,250

Featured Companies | $2,250

Category Rectangle | $1,500

Naylor charges a $50 artwork surcharge for artwork creation or changes. This additional fee will appear on your final 
invoice if the artwork submitted is not publishing ready.
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Premier Listing Package | $495

NHPCO Online Buyers' Guide

 (5) product/service category listings of 
your choice. Additional category listings are $50 each.

Premier Listing additional features:
Full-color company logo

Active website, Facebook, Twitter and LinkedIn links, 
email address and up to five detailed contacts

Extended company profile and products and services 
listing

Full-color product image and description — can be 
hyperlinked to any Web page of your choice

Google™ Map It!  — displays a Google™ map of your 
business location

Google™ site search  — allows users to search your 
company website directly from your Premier Listing

Request for information  — generates a form through 
which users can contact a designated representative from 
your business directly

Naylor charges a $50 artwork surcharge for artwork creation or changes. This additional fee will appear on your final invoice if the artwork submitted is not publishing ready.

NHPCO ONLINE BUYERS' GUIDE 
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Premier Listing Package | $495
NHPCO Online 

Buyers' Guide

Includes five (5) product/service category listings of your choice. 
Additional category listings are $50 each.

Premier Listing additional features:
Full-color company logo

Active website, social media links, email address and up to five contacts

Extended company profile and products and services listing

Full-color product image and description linked to your website

Google map of your business location

Google site search: to search your website from your Premier Listing

Request for information: a contact form to reach a representative from 
your business

Guaranteed Position

 NHPCO Online Buyers' Guide

Category Sponsor #1 | $995  
Category Sponsor #2 | $895  
Category Sponsor #3 | $795

NHPCO Online Buyers' Guide 

Video Upgrade

Upgrade | $695

Naylor charges a $50 artwork surcharge for artwork creation or changes. This additional fee will appear on your final invoice if the artwork 
submitted is not publishing ready.

NHPCO ONLINE BUYERS' GUIDE 

2

2

1



NHPCO

PREMIER LISTINGS VERSUS 
BASIC LISTINGS

Premier Listing includes:
Premium Placement Above Basic Listings
Full-Color Company Logo
Company Name
Company Contacts
-  Up to five with separate title, email  

and phone number for each person
Full Mailing Address
Phone Number
Fax Number
Active Web link
Active Email
Active Facebook, Twitter and LinkedIn links
“Forward to a Friend” Capability
Product/Service Category Listings
- Includes five categories of your choice
- Additional categories available for $50 each
Extended Company Profile
Full-Color Product/Service Image
Extended Product/Service Description
GoogleTM Map It!
GoogleTM Site Search
Request for Information Feature
Request for Proposal Enabled

Upgrade Opportunities:
Category sponsorship
Add a video to your listing

Basic Listing includes:
Company Name

Company Contact

- Limited to one person

Full Mailing Address

Phone Number

Fax Number

Active Email

Product/Service Category Listing

- Limited to one category

- Assigned by association
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Five (5) free categories with any Premier Listing. Additional listings are $50 each. No limit.

________Additional Categories X $50 = $____________________

Initial:________Date:____________________

NHPCO ONLINE BUYERS' GUIDE 
NHPCO Online Buyers' Guide 

Five free categories are included with your Premier Listing,
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PREMIER LISTING CHECKLIST 
Below is a checklist of all elements required in order to process your Premier Listing. 

  Full-Color Company Logo

240 pixels wide x 120 pixels high
Your logo will link to your website, so please provide the URL to which you would like your logo to link

  Company Contacts - Up To Five

   Primary Contact for RFP Automator and Request for Information (OPTIONAL) 
necessary

   Company Description 
textual information about your company. 

All text should be provided to us 
in a Word document that allows us to cut and paste your description to your order.

   Website Activation 
website, Facebook, Twitter and LinkedIn URLs to which your listing should link. our website 

will be listed along with your contact information and will be included each time anyone searches for your company by the 
various searching capabilities available.

   Product/Service Categories 
Five category listings are included

Additional category listings can be purchased for $50 each.

   Full-Color Product Image and Description 
240 pixels wide x 240 pixels high

Please provide the URL to which you would like your product image to 
link. 

   Video Upgrade - Additional cost: $200 (OPTIONAL) 

  Category Sponsorship Video (INCLUDED WITH YOUR CATEGORY SPONSORSHIP PURCHASE)



NHPCO

ONLINE SPECIFICATIONS

Curtain Ad
 

Leaderboard

Featured Companies (Logo & Text)

Large Rectangle

Product Showcase

Premier Listing Video Upgrade

www.naylor.com/onlinespecs




