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‘‘HRPA is internationally recognized 

for its knowledge, innovation and 

leadership. It connects its membership to 

an unmatched range of HR information, 

resources, events, professional development 

and networking opportunities.’’
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who we are
The Human Resources Professionals Association (HRPA) 

is Canada’s HR thought leader with more than 19,000 

members in 28 chapters across Ontario and other 

locations across Canada and around the world.

Founded 75 years ago, HRPA regulates the Ontario 

HR profession and is internationally recognized for its 

knowledge, innovation and leadership. It connects its 

membership to an unmatched range of HR information 

resources, events professional development and 

networking opportunities. In Ontario, HRPA grants 

the Certified Human Resources Professional (CHRP) 

designation, the national standard for excellence in 

human resources management, as well as the Senior 

Human Resources Professional (SHRP) designation, 

reserved for high-impact leaders.

hrpa is the third 
largest HR 
association  
in the world

hrpa is the 
largest  
HR association  
in Canada

hrpa Hosts the  
second largest 
annual HR 
conference and 
trade show  
in the world
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HR Professional is the largest 

magazine for human resources 

professionals in Canada with a 

subscription base of more than 20,000 

and a pass-along readership of twice 

that number.

Distributed eight times a year, HR 

Professional reports on the latest 

workplace news and offers in-depth 

analysis on the most cutting-edge 

developments in people management, 

HR law and strategy. Articles are 

written by accomplished journalists 

and leaders in the field, and readers 

use the publication for research, 

reference and to find trusted suppliers.

readershiP  
PROFILE

PROFESSIONAL

Our readership comes from a  
variety of business industries:

educational 
Institutions –  
Post secondary

Wholesale/retail

construction
2%

educational 
Institutions – 
secondary

agriculture and 
Primary resources

1%

1%

hospitality and 
recreation

transportation 
and storage

2%

1%
utilities

5%

hr consultant – 
independent

hr consultant – Firm
3%

2%

5%

4%
information 
technology

Marketing and sales
2%

communications and 
publishing

2%

not-for-profit 
organizations

7%

6%

8%

Business/
Professional services

health and social 
services

manufacturing
14%

government and 
public sector

16%
finance and  
insurance

9%

10%

‘‘I look forward to 
receiving my copy of the 

HR Professional as it 
provides me with valuable 

up-to-date information 
and potential sources of 

contacts should I require 
services from a provider 

that has advertised in the 
magazine.’’-Sarah Gayer, Sare and Associates

male – 17.5%
female – 82.5%

$75,358.50

gender

median income
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H R  P ro  f e s s i o n a l  |  M A R C H / A P R IL   2 0 11

H R  P ro  f e s s i o n a l  |  ma  y / j u n e  2 0 11

company size by employee:

Number of HR Staff in Organization:

Titles:

	11%	 |	 0-10 

	14%	 |	 10-99
	26%	 |	 100-499
	9%	 |	 500-999
	21%	 |	 1,000-5,000
	19%	 |	 5,000+

	50%	 |	 1-5
	11%	 |	 6-10
	12%	 |	 11-25
	7%	 |	 26-50
	7%	 |	 51-100
	4%	 |	 101-200
	5%	 |	 201-500
	4%	 |	 500+

	4%	 |	 Chief HR Officer, 	
			E   xecutive VP or 		
			S   enior VP  

	15%	 |	 director
	5%	 |	 Vice-President 		

			   or Equivalent 
	33%	 |	 Manager 
	30%	 |	 Professional 
	13%	 |	 Individual 		

			   contributor 

So  u r c e :  2 0 0 8 - 2 0 0 9  H R P A  D e mo  g raph    i c  R e por   t

26%
14%

11%

19% 21%

9%

50%

7%7%
4%44%
5%5%
4%

7% 12%

11%

33%

13%
4%

15%

30%

5%
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editorial  
calendar

in every issue

editor’s letter

The editor discusses the theme of 

each issue of HR Professional and 

how it relates to the challenges 

and opportunities facing today’s 

human resources practitioners.

Leadership Matters

In this regular column, the chair 

of HRPA’s board of directors 

examines how current events are 

affecting the profession.

Upfront

An engaging series of short  

news items covering the HR 

spectrum of topics. This section 

delivers concise, relevant and 

interesting information to the 

busy HR professional.

issue features DEADLINES

january
Ships: december 2011

Pre-Conference 
Issue

People/Talent Management 
Feature: Developing a People Management 
Strategy
Feature: Tapping into new and different talent 
pools

PLUS 
Legal: AODA update; HR Hero; Applicant 
Tracking Systems; Front-line training

Space: 
Oct. 25, 2011

Materials: 
Oct. 2, 2011

february
Ships: january 2012

Conference 
Issue

The Future of Work 
Career Mapping
Feature: HRPA Examines the trends that will 
shape the future of the Canadian workplace 
Feature: Career Mapping (CIPD/UK and 
HRPA)

PLUS 
Role of Certification from a regulatory 
perspective; HR Survival Guide for Working in 
Multi-national organizations; HR Hero

Space:
Nov. 3, 2011

Materials:
Nov. 7, 2011

mar/apr
Ships: february 2012

HR During Turbulent Times 
Feature: Strategic HR: What does an HR 
professional do to have an active role at 
executive table and to meet expectations of 
CEO/CFO
Feature: Trends and Reporting on Executive 
Compensation

PLUS 
Financial Literacy for HR; Ten Point 
Checklist for Surviving Turbulent Times; 
HR Hero; Employee engagement; Business 
Transformation

Space:
Dec. 22, 2011

Materials:
Dec. 23, 2011

may/june
Ships: april 2012

Accessibility, Accommodation  
Feature: Meeting AODA requirements: are 
you ready?
Feature: Accommodation: Why and how it 
makes good business sense

PLUS 
HR Hero; Harassment-free workplace; 
Communication Tools 

Space: 
Feb. 9, 2012

Materials: 
Feb. 16, 2012
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Legal

Written by the industry’s top 
lawyers, the Legal column 
educates readers on some of the 
finer points of HR law. 

Features

An in-depth look at the latest 
topics showing up on the HR 
radar. Meticulously researched 
and written, the feature articles 
delve straight into the heart 
of the issues that everybody is 
talking about.

HR HEROES

A one-on-one chat with HR 
leaders whose vision and skills 
have propelled them to the top 
of the HR management, and 
beyond. Learn the secrets of 
success and how you can apply 
it to your life and career. 

The Last Word

Located on the back page 
of every issue, this column 
presents an insightful look 
at leadership and offers 
tips to greater personal and 
professional development.

issue features DEADLINES

july/aug
Ships: June 2012

Performance Management  
Feature: Due diligence and performance 
reviews. They will come back to haunt you at 
termination time, if not done properly
Feature: How Mentoring can Help you climb the 
corporate ladder 

PLUS 
Effectively using 360° feedback to deliver 
results; LEGAL ramifications of disciplinary 
investigations; HR Hero

Space: 
Apr. 27, 2012

Materials: 
May 4, 2012

september
Ships: august 2012

Diversity & Innovation   
Feature: Looking for Talent Beyond Canadian 
borders: Finding, hiring and working with skilled 
and professional new Canadians
Feature: HR & Innovation: Are you leading the 
charge, or standing in the way? 

PLUS 
Building a Culture of Trust; Handling gender 
issues; How to help with obtaining professional 
credentialing; HR Hero

Space: 
Jul. 4, 2012

Materials: 
Jul. 11, 2012

october
Ships: september 2012

Legislation & Compliance   
Feature: Drugs & Alcohol Policies – Update on 
what’s allowed and what’s not
Feature: Reference & criminal records checks 

PLUS 
Investigations that work; Why meeting the letter 
of the law is not enough; Legislation roundup; 
HR Hero

Space: 
Aug. 3, 2012

Materials: 
Aug. 10, 2012

nov/dec
Ships: october 2012

How to Create a “Best Place to 
Work”   
Feature: Innovation in Rewards & Recognition – 
not just the same old/same old
Feature: Success Stories from some of the best 
places to work: How do they do it?  

PLUS 
Motivating the Generations; Workplace bullying 
& violence prevention; HR Hero

Space: 
Aug. 29, 2012

Materials: 
Sept. 5, 2012
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rates

Full Page
No Bleed

(live area)
Double Page Spread

17" x 11.125" 7" x 9.5"

1/3 Page
Square

1/3 Page
Horizontal

1/3 Page
Vertical

2.166" x 9.5"7" x 3"4.583" x 4.583"

Full Page 
Bleed

2/3 Page
Vertical

2/3 Page
Horizontal

8.625" x 11.125" 7" x 6.333" 4.583" x 9.5"

1/4 Page 
Horizontal 

1/4 Page 
Vertical 

1/6 Page
Horizontal

4.583" x 3.333" 3.333" x 4.583" 4.583" x 2.166"

1/2 Page 
Long
Vert.

1/2 Page 
Horizontal 

1/2 Page
Vertical/ 

Island

7" x 4.583" 3.333" x 9.5" 4.583" x 7"

1/6 Page
Vertical

1/8 Page 
Horizontal 

1/8 Page
Vertical

2.166" x 4.583" 3.333" x 2.166" 2.166" x 3.333"

ad depictions Full-Colour Rates – with elink

Black-and-White Rates – with elink

Direct mail RATES

Size	 1x/2x	 3x/4x	 5x/6x	 7x/8x

Size	 1x/2x	 3x/4x	 5x/6x	 7x/8x

Print rates include an elink in the digital 
version of HR professional

D P S :  Do  u b l e  pa  g e  s pr  e a d  |  O BC  :  o u t s i d e  b a c k  c o v e r  |  i f c / IBC   :  I n s i d e  f ro  n t / b a c k  c o v e r 

Advertise your products and services 
by including your flyer, brochure 
or postcard in the clear plastic bag 
in which HR Professional is mailed. 
Whether you are promoting an event, 
a new product or your entire product 
line, placing a direct mail piece in 
our polybag with the publication will 
ensure tremendous exposure for your 
company. Your direct mail piece will 
reach every member of the Human 
Resources Professionals Association.

Size	 w/o eLink	 w/ eLink
1 pg/ 2 sided	 $3,869.50	 $3,969.50 
2 pg/ 4 sided	 $4,839.50	 $4,989.50 

DPS $5,349.50 $5,079.50 $4,489.50 $4,279.50 
OBC $4,989.50 $4,809.50 $4,399.50 $4,259.50 
IFC/IBC $4,619.50 $4,439.50 $4,029.50 $3,889.50 
Full-Page $3,669.50 $3,489.50 $3,079.50 $2,939.50 
2/3-Page $3,319.50 $3,149.50 $2,789.50 $2,659.50 
1/2-Page Island $3,049.50 $2,899.50 $2,559.50 $2,439.50 
1/2-Page $2,869.50 $2,729.50 $2,409.50 $2,299.50 
1/3-Page $2,549.50 $2,419.50 $2,139.50 $2,039.50 
1/4-Page $1,729.50 $1,639.50 $1,449.50 $1,379.50 
1/6-Page $1,389.50 $1,319.50 $1,169.50 $1,109.50 
1/8-Page $899.50 $849.50 $759.50 $719.50 

Full-Page $2,669.50 $2,539.50 $2,239.50 $2,139.50 
2/3-Page $2,319.50 $2,199.50 $1,949.50 $1,859.50 
1/2-Page Island $2,049.50 $1,949.50 $1,719.50 $1,639.50 
1/2-Page $1,869.50 $1,779.50 $1,569.50 $1,499.50 
1/3-Page $1,549.50 $1,469.50 $1,299.50 $1,239.50 
1/4-Page $1,129.50 $1,069.50 $949.50 $899.50 
1/6-Page $989.50 $939.50 $829.50 $789.50 
1/8-Page $599.50 $569.50 $499.50 $479.50 
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eMagazine Edition

eMag Core Sponsor
EXCLUSIVE Advertising Opportunity

When you sponsor the eMagazine, your company is the first ad 
readers see when they open their digital copies. Your message will be 
prominently displayed directly across from the cover of the magazine.

RATE: $3,159.50 
5 5 0  x  4 8 0  p i x e l s ,  J P EG  ,  GIF   ,  FL  A S H  O R  VIDE    O

eSKYSCRAPER
EXCLUSIVE Advertising Opportunity

Featured to the right of the eMagazine, readers will be able to see your 
advertising message the entire time they are reading HR Professional.

RATE: FREE with purchase of eMag Core Sponsor!
2 0 0  x  7 8 3  p i x e l s ,  J P G  O NLY   ,  Fo  n t  s ho  u l d  b e  s a n s  s e r i f  a n d  1 8  po  i n t  or   l ar  g e r

etoolbar
EXCLUSIVE Advertising Opportunity

Sponsor the eToolbar and appear in front of readers the entire time they 
are browsing the eMagazine. Your company’s information will display 
in the top right-hand corner of the browser next to frequently used 
navigational icons. 

RATE: $1,509.50
2 5 0  x  5 0  p i x e l s ,  J P EG   o n l y

Ad “Jolt” Upgrade
Transform your static display advertisement into an attention- 
grabbing, animated message.  

RATE: $299.50
P r i c e  i s  p e r  i n s e r t i o n

e S P O NS  O R S H I P  &  e SKYSC     R A P E R

e Too   l b ar

N O TE  :  v i d e o  f i l e s  m u s t  b e  n o  l ar  g e r  t ha  n  4 3 1  x 
2 7 7  p i x e l s  a n d  s u pp  l i e d  i n  t h e  f o l l o w i n g  f orma    t s : 
J P G ,  GIF   ,  F l a s h / SWF  ,  A VI  ,  M P G ,  M O V ,  FLV    or   R e a l 
P l a y e r .

P l e a s e  s u pp  l y  b o t h  . SWF    a n d  . FL  A  f i l e s  w h e n 
s u b m i t t i n g  f l a s h  a n i ma  t i o n .

In addition to print, HR Professional is also available in a fully interactive 
digital version. Members and readers receive each issue via email, and each 
new issue is posted on the Website. A full archive of past issues is available 
for a 12-month period, ensuring longevity for your online presence.

‘‘Using the HR 
Professional digital edition 
allows me to quickly find 
articles most relevant to 
my needs and interests.’’-Bill Nalepka, 

Resolve Labour Relations Solutions
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online products

HRPROMAG.com

HR Professional Digital enewsletter

A one-stop shop of HR industry information for members. 
HR Professional’s website brand extension houses the 
digital eMagazine and its searchable archive, as well as 
additional articles written by industry experts, RRS and 
Twitter feeds, and social media links.

LARGE SQUARE
RATE: Contact your Naylor advertising 
representative. 
2 5 0  x  2 5 0  P IXELS     ,  J P G  or   GIF    Forma     t  ( n o  a n i ma  t i o n ) ,  M a x i m u m  a d  s i z e :  3 0 k , 
I n c l u d e  h y p e r l i n k

HORIZONTAL BANNER
RATE: Contact your Naylor advertising 
representative.
4 6 8  x  6 0  p i x e l s ,  J P G  or   GIF    Forma     t  ( n o  a n i ma  t i o n ) ,  M a x i m u m  a d  s i z e :  3 0 k , 
I n c l u d e  h y p e r l i n k

A perfect complement to the print edition, HR Professional 
eNewsletter delivers the digital edition of the magazine 
directly to the inbox of all association members, and 
features bonus articles, news and expert commentary 
relevant to the HR Professional readership. All content in 
the eNewsletter links back to HRProMag.com website and 
the digital magazine.

vertical banner
RATE: Contact your Naylor advertising 
representative. 
1 2 0  x  2 4 0  p i x e l s ,  J P G  or   GIF    Forma     t  ( n o  a n i ma  t i o n ) ,  M a x i m u m  a d  s i z e :  3 0 k , 
I n c l u d e  h y p e r l i n k

Horizontal banner
RATE: Contact your Naylor advertising 
representative. 
4 6 8  x  6 0  p i x e l s ,  J P G  or   GIF    Forma     t  ( n o  a n i ma  t i o n ) ,  M a x i m u m  a d  s i z e :  3 0 k , 
I n c l u d e  h y p e r l i n k
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HRPA ON THE WEB

•	 Averages 60,000 vISITS and 30,000 unique  
visitors each month.

•	 Average visit is 3.5 minutes
•	 200,000 documents viewed per month
•	 Accessed by both HRPA members and non-members

RUN-OF-SITE BANNER ADVERTISING
4 6 8  x  6 0  p i x e l s ,  J P EG   or   GIF   ,  3 0 k b  s i z e  l i m i t ,  i n c l u d e  h y p e r l i n k

Your ad will be one of only five horizontal banner ads 
rotating in this position on every page of the HRPA website.

RUN-OF-SITE SKYSCRAPER BANNER ADVERTISING
1 2 0  x  6 0 0  p i x e l s ,  J P EG   or   GIF   ,  3 0 k b  s i z e  l i m i t ,  f i v e  A DVE   R TISE    R S  R O T A TE   
IN   E A C H  P O SITI    O N ,  i n c l u d e  h y p e r l i n k

Your ad will be one of only five ads rotating in this position 
on every page of the HRPA website.

HRPA.CA:

3 MONTHS	 6 MONTHS	 12 MONTHS
$1,700	 $3,150	 $5,500

3 MONTHS	 6 MONTHS	 12 MONTHS
$1,500	 $2,750	 $5,000

H O M E  P A GE   B A NNE   R  A DS

SUB   - P A GE   B A NNE   R  A DS
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online products

In Print and Online: 

No matter how you need to 

connect with the leaders in 

the HR profession, our full 

communication suite can help 

you reach those who need 

your products and services 

throughout the year.

eNewsletter
The HRPA 360° eNewsletter contains timely industry 
news and information and is emailed to more than 20,000 
inboxes each month. Place your ad message in HRPA 360° 
and you will reach a broad spectrum of HR professionals 
including senior and intermediate-level managers and 
supervisors, consultants and employment law experts.

There is space for only seven advertisers in HRPA 360º. 
Contact your NAYLOR account executive today to reserve 
your spot.

VERTICAL BANNERS
1 2 0  X  2 4 0  p i x e l s ,  J P EG   oNLY    
3 0 k b  s i z e  l i m i t ,  O NLY    Fo  u r  
po  s i t i o n s  p e r  i s s u e

3 months: $2,200
6 months: $3,850
12 months: $6,500

HORIZONTAL BANNERS
4 6 8  x  6 0  p i x e l s ,  J P EG   oNLY    
3 0 k b  s i z e  l i m i t ,  O n l y  t hr  e e  
po  s i t i o n s  p e r  i s s u e

3 months: $2,100
6 months: $3,675
12 months: $6,000

H R P A  3 6 0 º  E NEWSLETTE         R
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Sent out each Thursday in the month, our Thought 
Leadership message goes out to 18,000 HR decision-
makers and provides a weekly round-up of the latest HRPA 
research, employment law updates, workplace best practices 
and more!

HORIZONTAL BANNER

RATE: $2,000/Month
Exclusive position – only one banner sponsorship is 
available! Thought Leadership goes out weekly, so you 
receive exposure four times a month!
4 6 8  X  6 0  P I X E L S ,  J P G  O R  G I F  F O R M A T  ( N O  A N I M A T I O N ) ,  M A X I M U M  A D  S I Z E :  3 0 K , 
I N C L U D E S  H Y P E R L I N K  A N D  A  W H I T E  P A P E R

WEEKLY MEMBERSHIP BROADCAST
Receive exposure four times a month! Emailed each 
Wednesday to 18,000 industry professionals, our 
Membership message provides daily HR updates and a 
weekly summary of news and information around core 
HRPA membership benefits. 

HORIZONTAL BANNER

RATE: $1,800/Month
4 6 8  X  6 0  P I X E L S ,  J P G  O R  G I F  F O R M A T  ( N O  A N I M A T I O N ) ,  M A X I M U M  A D  S I Z E :  3 0 K , 
I N C L U D E S  H Y P E R L I N K  A N D  A  W H I T E  P A P E R 

THOUGHT LEADERSHIP BROADCAST
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Sent out each Tuesday in the month, our Professional 
Development message goes out to 18,000 HR decision-
makers and provides daily HR News and weekly summary 
of professional development and HR education opportunities 
for HRPA members at all career stages.

HORIZONTAL BANNER

RATE: $1,800/Month
Exclusive position – only one banner sponsorship is 
available! Professional Development goes out weekly, so you
receive exposure four times a month!
4 6 8  X  6 0  P I X E L S ,  J P G  O R  G I F  F O R M A T  ( N O  A N I M A T I O N ) ,  M A X I M U M  A D  S I Z E :  3 0 K , 
I N C L U D E S  H Y P E R L I N K

EXTENDED BENEFITS BROADCAST
Receive exposure four times a month! Emailed each 
Friday to 18,000 industry professionals, our Extended 
Benefits broadcast provides daily HR News and a weekly 
digest of the latest 3rd party products, services, promotions 
and offers available exclusively to HRPA members.

HORIZONTAL BANNER

RATE: $1,800/Month
Exclusive position – only one banner sponsorship is
available! Extended Benefits goes out weekly, so you
receive exposure four times a month!
4 6 8  X  6 0  P I X E L S ,  J P G  O R  G I F  F O R M A T  ( N O  A N I M A T I O N ) ,  M A X I M U M  A D  S I Z E :  3 0 K , 
I N C L U D E S  H Y P E R L I N K

PROFESSIONAL DEVELOPMENT BROADCAST
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HIRE AUTHORITY
The most-trusted HR job board in Canada.
For 10 years, access to Hire Authority was an exclusive benefit 
of HRPA members. In 2009, HRPA and Canadian HR Reporter, 
reached an agreement to make Hire Authority its official job board 
and now Hire Authority is available to every HR professional 
in Canada. With more than 6,000 registered employers and an 
average of one million individual job searches annually, your 
advertisement on Hire Authority is sure to gain attention.

SKYSCRAPER			     RATE: $2,000/Month 

ROS (RUN-OF-SITE, APPEARS ON EVERY PAGE!) 
E X C L U S I V E — O N E  P O S I T I O N  R O T A T I N G  O N E  A D  T O T A L .

1 2 0  X  6 0 0  P I X E L S ,  J P G  O R  G I F  F O R M A T ,  M A X I M U M  A D  S I Z E :  3 0 K ,  I N C L U D E  H Y P E R L I N K

LEADERBOARD			     RATE: $2,000/Month 

ROS (RUN-OF-SITE, EXCLUDES HOME PAGE)
E X C L U S I V E — O N E  P O S I T I O N  R O T A T I N G  O N E  A D  T O T A L .

7 2 8  X  9 0  P I X E L S ,  J P G  O R  G I F  F O R M A T ,  M A X I M U M  A D  S I Z E :  3 0 K ,  I N C L U D E  H Y P E R L I N K

WEEKLY CAREERS BROADCAST
Sent out each Monday, our Careers email provides a weekly update 
of HRPA programs and services to help advance members’ careers. 
It also includes the latest HR jobs from Hire Authority. Don’t miss 
the chance to appear in this email that reaches more than 18,000 

HR professionals, 50 times a year!

HORIZONTAL BANNER	 RATE: $1,750/Week
4 6 8  X  6 0  P I X E L S ,  J P G  O R  G I F  F O R M A T ,  M A X I M U M  A D  S I Z E :  3 0 K ,  I N C L U D E  H Y P E R L I N K

SPECIAL OFFER! For each month that you reserve a 
spot on the Hire Authority website, you’ll receive one week 
on the exclusive Horizontal Banner position on the Weekly 
Careers Broadcast for FREE!



2 0 1 2  M e d i a  P l a n n e r   |   w w w . h r p a . c a   |   1 5

A MUST READ. “HR Professional provides an 
excellent overview of current issues and changes 
in the industry. The articles are interesting and 
informative. A must read!” 

– Julia Robarts, CHRP, Consultant, Public Sector 
Practice, RAY & BERNDTSON

TIMELY & INSIGHTFUL. “Your publications are 
invaluable to us. As a small- to medium-sized 
business operation we do not have a dedicated 
HR department and your publication keeps us 
informed with the latest HR information. You 
do all the leg work for us, which allows us more 
time to concentrate on our core business.” 

– Eva Petrillo, Manager of Operations, Cecconi 
Simone Inc.

INFORMATIVE. “HR Professional is an excellent 
resource for both the HR novice and the seasoned 
professional, as it provides readers with the 
most up-to-date information on HR issues and 
upcoming trends. The articles have definitely 
helped in guiding me throughout my career. It 
has often given me ideas on how to make my 
organization better from a human resources 

standpoint and has provided me with answers 
to my own questions when dealing with certain 
workplace issues.” 

– Tiffany So, B.Sc., CHRP, Human Resources 
Generalist, HOYA Vision Care Canada 

WELL READ. “As a Letter Carrier Supervisor for 
Canada Post, I am expected to have knowledge 
on HR issues like pay and benefits, health and 
safety, and labour relations. HR Professional 
helps me to keep on top of hot topic items and 
provides best practices for everyday use.  HR 
Professional helps me stay one step ahead of the 
curve!” 

– Jonathan Glaister, Letter Carrier Supervisor, 
Canada Post Corporation

RESOURCEFUL. “HR Professional magazine is a 
resource that is used by me and my co-workers 
in advising and consulting job seekers and local 
employers. The articles often relate to current 
issues that we are confronting on a regular 
basis. Working for a local employment resource 
centre, we are expected to be knowledgeable 
about current labour market issues and HR 

AS YOU CONSIDER ADVERTISING IN HR PROFESSIONAL MAGAZINE, IT’S IMPORTANT THAT 
YOU KNOW WHAT OUR READERS HAVE TO SAY. 

HR PROFESSIONAL IS:

testimonials
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Professional magazine helps us to do this. I 
keep my magazines at work, so that they can be 
referred to when we are researching a topic or 
searching for ideas.” 

– Jill Galloway, B.SC., CHRP, Job Developer, Northern 
Lights Canada

INSPIRATIONAL. “I would just like you to know 
that I enjoy reading the HR Professional as it 
keeps me up-to-date on current HR issues as well 
as gives me ideas to use in my own workplace. 
Being the only HR professional in my workplace, 
and having no one to bounce ideas off of, it 
gives me inspiration and stimulation to try new 
things.” 

– Jennifer Armour, Human Resource Manager,  
Dixie Toyota

 

HELPFUL. “As a business student interested in 
a career in human resources, the information 
provided in HR Professional is invaluable.”

– John Butters, Student, DeGroote School of 
Business, McMaster University

RELIABLE. “I spend a lot of time reading HR 
Professional. I have been in the field for 10 
years, however, I am currently studying towards 
my CHRP and find this resource not only an 
excellent tool for my workplace but also an 
excellent resource for school!” 

– Leslie Connolly, BBA, Director – Finance and 
Human Resources/ Corporate Services, Minwaashin 
Lodge – Aboriginal Women’s Support Centre
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PRINT  
ADVERTISING specs

Production Services

Naylor provides professional ad assembly and layout to non-agency clients at no charge to the client.

Artwork Requirements

All digital colour and greyscale artwork must be supplied at 300 dpi. Line art must be supplied at 
600 dpi. High-res PDF, EPS, TIFF and JPEG files are accepted. Images from the web are not suitable 
for printing. All colour artwork must be in CMYK mode; black and white artwork must be in either 
greyscale or bitmap mode. RGB mode artwork is not accepted and if supplied will be converted to 
CMYK mode, which will result in a colour shift. All screen and printer fonts as well as linked images 
must be supplied if not embedded in the file.

Ad Material Upload

Go to www.naylor.com, and under the Client Support section click “Ad Upload.” Locate your publication 
code, advertising order number and advertising code in the box at the top right-hand side of your 
advertising space contract. Simply fill in your company’s contact information along with these three 
pieces of information, browse for your file and click “Submit.” Changes or corrections resulting from 
problems of supplied material will be billed at cost plus 15%.

Proofs

Proofs of ads produced by Naylor are available upon request at a charge of $50.

Revisions

Revisions are subject to a $50 surcharge.

Shipping Instructions

Ship all advertising materials to the attention of your account executive at:

Naylor (canada), Inc. • 100 sutherland avenue • winnipeg, mB r2w 3c7 
Toll Free: (800) 665-2456 • Fax: (204) 947-2047



Advertiser indemnifies Naylor and the Association against losses or liabilities arising from this advertising. Naylor assumes no liability whatsoever, except to the extent of a one time paid advertisement of the 
same specification, in the next or similar publication, if any proven or admitted errors or omissions have occurred. Payment is due upon receipt of the invoice. Interest shall be charged at 2% per month compounded 
to yield 26.82% per year on overdue accounts. Revisions to previously submitted ad copy are subject to additional charges. A charge of $30.00 will be levied for returned checks. In the event of a contract 
cancellation, the advertiser or agency agrees to repay Naylor any discounts granted for multiple insertions less any discount applicable for the number of insertions completed in the contract. All cancellations 
must be received in writing prior to the advertising sales deadline. All premium positions can not be cancelled. Prices are net of agency commission. Ads may also appear in an online version of the publication(s).

For more information, visit www.hrpa.ca or contact:

Alana Place
Media Director
800.665.2456 ext. 460
aplace@naylor.com




