








National Association Of Educational Procurement

EDUCATION PROCUREMENT 
JOURNAL 
DIGITAL EDITION
EXTEND YOUR PRINT ADVERTISING 
INVESTMENT WITH THE UNIQUE 
BENEFITS OF DIGITAL MEDIA.
Education Procurement Journal is available in a fully interactive digital magazine. 
Our digital edition is mobile responsive and HTML-optimized, providing readers 
with an exceptional user experience across all devices. The digital magazine lets 
you:

•  Include ads on an HTML5 and mobile responsive platform

•  Link to the landing page of your choice, generating 
an immediate response from customers

•  Maintain your ad presence on the digital issue for readers 
to reference at any time

F O R M AT S  A V A I L A B L E  T O  R E A D E R S :

•  Reading view (default): The HTML-based view of our magazine, optimized for all 
devices. Scrolling articles automatically adjust for comfortable reading

•  Page view: The digital replica of the print magazine. Flip through this digital 
book in either a 1 or 2-page format. Determine your preferred zoom setting for an 
optimal experience.

Important Note: Readers can choose the experience best suited to their needs at 
any time by clicking on “Page View” or “Reading View” in the toolbar!

Mobile & Desktop 

Responsive HTML 

Reading View

1  Leaderboard (all views) | $3,200

 The leaderboard ad appears on-screen in both the reading 

view and page view of the digital magazine.

2  Rectangle (all views) | $1,800

 The rectangle ad is on the table of contents, appearing on-

screen for all pages of the reading view and page view.

 TOC Mobile Banners (HTML reading view)

 The TOC mobile banner appears in the table of contents, on-

screen to the right of the digital magazine on desktop and 

clickable on mobile in the reading view. The top TOC mobile 

banner will appear after the 1st article, and the 2nd mobile 

banner appears after the 6th article.

 3  Top TOC Mobile Banner | $650

 4  2nd TOC Mobile Banner | $500
Naylor charges a $50 artwork surcharge for artwork creation or changes. This additional fee will 

appear on your final invoice if the artwork submitted is not publishing ready. 

For the latest online specs, please visit www.naylor.com/onlinespecs

In-Magazine Digital Options (HTML reading view)

These standalone ad options are placed between article pages on 

the HTML reading view of the digital magazine and are visible on all 

device types.

HTML5 Ad | $2,950

This mobile responsive ad option gives you the freedom to include 

text, images, hyperlinks and video across a variety of devices. Full 

design must be provided by the advertiser at this time.

Digital Video Sponsorship | $2,450

The video sponsorship option displays a video, 50-70 words of 

summary content and a hyperlink to deliver your message to 

target audiences.

Digital Insert / Outsert

Your message appears as an image-based insert, either in between 

key articles, or placed at the back of the digital magazine.

• Large Insert | $2,200

• Medium Insert | $1,900
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