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Don’t miss your opportunity to be a part of  Phoenix Home & Garden’s May issue 
which will focus on Best Kitchen Ideas, including an array of  exciting new kitchen 
products and designs. A variety of  innovative options for islands, range hoods and 
more will be showcased, highlighting the trend toward highly efficient work spaces 
that integrate the latest technology without compromising good looks. In addition, 
our roundup of  kitchen essentials will include amazing appliances, sinks, faucets, 
countertops and lighting. 

To allow many to have a presence in this issue, Phoenix Home & Garden will feature 
a special Kitchen + Bath Professionals section, allowing you to showcase your 
professional experience, qualifications and credentials. By including your profile, you 
can provide our 87,604 paid readers more reasons to seek out your services. We will 
feature ten per page.

Why choose Phoenix Home & Garden magazine?  

We offer what other local products cannot:

• 100% Paid Circulation: An average of  87,604 households pay to 
receive Phoenix Home & Garden magazine each month with a total 
pass along of  227,770* readers. People who pay for magazines, read 
magazines and Phoenix Home & Garden delivers the most sought-after 
magazine audience available: active, engaged readers who pay for a 
subscription or a single copy. 

•  Valleywide Distribution: Available at nearly 1,000 local newsstands

•  Niche Product: The only shelter magazine in the Valley

•  Longevity: 31 years of  award-winning publishing success in the Valley

•  Qualified Audience: 

 Average net worth: $1.3 million

 Average household income: $197,518

  96%  Have shopped at a store they had not known about previously

 93%  Find ideas in Phoenix Home & Garden they can use in their own home 

 90%  Made a purchase at a store they had not known about previously 

85% Use the ads in Phoenix Home & Garden when deciding about  
 businesses to visit, items to shop for, services to use, etc.

  31% Own a second home

•  Within the next two years, our readers are planning on or strongly 
thinking about:

 55%  Consulting an interior designer, builder or remodeler

 52%  Remodeling their current home

kitchen + bath professionals

Christine Adams, 

NKBA

Nick Bidwells

Cabinet Fabricator
Anita Donatta, ASID

Interior Designer
Emily & Mark Eller, 

ABA 

General Contracters

Eric Hasker, AIA

Architect

Ryan Jamison, IIDA Miele Moore, CKD®, 

Rosalee Richards, 

CKD®, CBD®

Roberto Muñoz 

Custom Tile Artist
Amelia Peters, ASID

Interior Designer
Steven Van Zant, NARI

Space Close: March 15, 2011

On Newsstands: April 21 2011
Issue remains on newsstands for 2 months!

 

Formatted ad Specifications

Placing your profile in this high-impact section 

is easy! All you need to do is provide 50 words 

of  copy (subject to edit), contact information, 

and one high-resolution professional headshot, 

and Phoenix Home & Garden will produce your 

formatted advertisement at no additional cost. 

Ad size is 1.75˝wide x 4.65˝tall. 

Easy Submission Profile Template

A quick and easy way to submit and  

proof  your profile. Please e-mail  

mczinar@citieswestpub.com  

for the form template. 
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